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FACT AND COMMENT 





OO often speeches given at conventions and 

such gatherings are made up solely of com- 
pliments to the intelligence of the listeners, plati- 
tudes, glittering generalities and precious collec- 
tions of meaningless phrases. But once in a while 
someone does say “something” 
—something which if its hear- 
ers would take it to heart 
would be found of individual 
and collective profit. Such a “Something” was 
said recently in an address to the Cincinnati 
Advertising Club given by L. E. McGivena who 
is the advertising manager for a New York 
newspaper. 

We quote below 
speech: 


SAYING 
“SOMETHING” 


from Mr. McGivena’s 


“Great times for men who don’t know enough 
about the gold standard, the profit motive, taxa- 
tion, inflation, and all the economic bugaboos to 
be afraid. Great times for men who know only 
enough to believe and try and keep working. 


“For while the Goliaths toss uneasy in their 
swivel chairs there are small Davids in the 
backyards of business trying out their slingshots 
—and getting to be pretty good. 


“While many of the big men falter, a lot of 
the little ones are forging ahead. This country 
is never so poor that it isn’t selling, and there 
is always business worth working for. After 
this depression, as after every one, there will be 
new leaders who won their spurs in the dark 
days. 


“Not the least thing wrong with business 
in the past five years has been the mental atti- 
tude of many of the men in business. Their 
politics, personal finances, blood pressure and 
indigestion are all mixed up with their business 
judgment. 


“The tonnage of unfilled orders for steel has 
little or no relation to your unfilled orders or 
mine. 


“A rise or decline in bank clearances makes 
my bank account neither decline nor rise. And 


the relation of carloadings to outgoing orders in 
your shipping department is very dim indeed. 
The future status of the NRA is of far less 
importance than the present status of our small- 
est customer. 


“Now the dumb guy doesn’t know enough 
to clutter up his daily calendar with all these 
abstruse considerations and cautious calculations. 
He just goes ahead, trying to get all of today’s 
business he can get today. He doesn’t know 
enough to be scared or stopped.” 


N ORDER to avoid possible future complica- 
tions we have refrained from quoting the 
name of our correspondent, a most estimable 
firm of makers of fine furniture and interior 
decorators at West Palm 

How Nort to Burtp ss Beach, Florida, as well 
UP A WHOLESALE as the name of the 
BUSINESS wholesale firm, the au- 
thor of the following 

tart, unbusinesslike letter written to the firm of 





18 THE UPHOLSTERER AND INTERIOR DECORATOR 


interior decorators in response to a request for 
samples : 


June 14, 1934 





West Palm Beach, Florida, 
Gentlemen : 

Your request for samples in piques, mer- 
cerized batistes, and mousseline de soie re- 
ceived. All these fabrics are strictly speaking 
dress fabrics and not suitable for interior 
decoration purposes. 

However, we are sending you a small 
sample booklet of Swiss organdies, which 
you may use perhaps, also a sample booklet 
of our curtain net materials. Free of 
charge? 

Our experience has been, that you people, 
meaning by that interior decorators, gener- 
ally speaking, merely request importers and 
other fabric merchants for samples of this 
and that fabric, without the slightest inten- 
tion of placing orders on the strength of 
these samples. They apparently merely serve 
the purpose of providing you with ample 
sample material from all kinds of firms, 
free of charge, to have them at your disposal 
at your beck and call. So, why don’t you 
pay for this service? Do we gain anything 
by merely having these samples lieing in 
your place for months and years perhaps, 
without any orders. Why don’t you go 
ahead and buy material from us and make 
up your own samples according to your own 
ideas and with your own funds and own 
efforts? Why should we give our money, 
material, and efforts, if there is not a cent 
of profit for us in it? Go ahead, and work 
for yourself, that is our advice to you, 
Pauline. 

Yours very truly, 
New York City. 


Sept. 24, 1934 
New York City, 
Gentlemen : 

Your letter of June 14th, came during our 
absence, and is probably the most amazing 
letter we have ever received from a supposed 
reputable firm, and I am taking the trouble 
to send a copy of your letter to the Amer- 
ican Institute of Decorators and to Clifford 
& Lawton. 

While it is true that our business is not 
of tremendous importance, yet we do buy 
and have established a reputation not only 
\y th Dunn and Bradstreet, but with the 
wholesale trade in New York, which you 
would have found it very simple to check. 

We have just placed an order for 400 
yards of net which we were considering 
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giving to your concern—but there is not 
much left for us to do but to return your 
samples which we requested because of your 
advertisement in a trade magazine which we 
take. 
Yours very truly, 
West Pam Beacu. 


HE passing of Benjamin Wasserman was 
not unexpected. He had been ill for many 
years and of late years inactive in business, but 
in his pioneer days when most of the trade of 
today were in knickerbockers he was a power. 
He was a great: merchan- 
THe DeaTtTH oF diser, and with his brother, 
BENJAMIN Joseph, and John Zimmer- 
WASSERMAN man, as mill superintendent, 
controlled a combination su- 
preme in the field of operation, and in 1905 at 
the St. Louis Exposition, the Artloom tapestries 
of his factory took the highest honors. 

Back thirty-five years ago chenilles were the 
rage and had crowded out tapestry curtains, and 
table covers; pile fabrics had likewise displaced 
tapestries for furniture coverings, so the Phila. 
delphia Tapestry Mills turned all their tapestry 
looms upon Turkey reds. 

One day we met Mr. Zimmerman at the 
door of their old mill at Cambria and Orme 
Streets, where the Philadelphia Tapestry Co. oc- 
cupied a floor, and he was greatly depressed. 
The big New England manufacturers had little 
by little crowded in and cut the life out of “Tur- 
key reds” and the Philadelphia plant was shut 
down. We said to Zimmerman: 

“Why don’t you go back into tapestries 
again? You with your Jacquards are well 
equipped, and with the trade surfeited with Tur- 
key reds and chenilles being done to death, the 
buyers will be glad of a change.” 

We recommended a type of wool spun cot- 
ton tapestries that were coming over from Bel- 
gium, and Mr. Zimmerman was much interested. 

In three months the Wassermans had 
brought out a line in this class of goods which 
they placed very successfully through the jobbers 
—so successfully in fact that inside ot a year they 
commenced the erection of the first unit of what 
was finally to become the largest carpet and up- 
holstery mill in the world. 

Mr. Wasserman was a commercial manufac- 
turer. He did not follow the more varied prod- 
ucts of some of his competitors... He went in for 
mass production, and his success was phenomenal. 


C.R.C. 











| LOST MY JOB- 


BUT | HAVE ANOTHER 


THE EXPERIENCE OF A MAN WHO CREATED 
A BUSINESS FOR HIMSELF AS A 
DECORATOR = BECKER 


OR many years I have wanted to go into 

business for myself but I held a good posi- 
tion and hesitated to take chances, especially as 
conditions in the broad field of interior furnish- 
ings were chaotic. By that I mean that the 
methods of doing business both wholesale and 
retail, were changing rapidly. At least 1,500 
department stores were in a commanding posi- 
tion. They had the capital, the goods, the dis- 
plays, delightful example rooms, and clever sales 
people. Indeed, the depression had thrown many 
decorator-salesmen out of employment and they 
too had been absorbed by the department stores, 
to say nothing of the hundreds of girl graduates 
from the art schools who were doing good work 
there and meeting more prospects in a day than 
the average decorator meets in a month, 

Firms in the furniture and furnishing lines 
were having hard sledding. Many were closing 
up. It was estimated by one of the wholesalers 
that 20 per cent. of the decorators in the New 
York area had succumbed. 

One of my best friends, president of one of 
the outstanding high-grade furniture houses, had 
quit and was now running a tea-room down 
South, his wife doing the cooking. So naturally 
this was no time to go into business for myself, 
but the move was precipitated by the firm with 
whom I had been employed for several years; 
one morning they took the initiative and laid me 
off, and I had to think quick, not upon policies 
which might affect the future of the trade but 
upon my activities which would give me a living. 

I had little money. I couldn’t open in com- 
petition with the old firm. I didn’t want to. 
Moreover, I couldn’t afford even a studio, but 
I didn’t propose to take up life insurance, or be 
a book agent, or sell oil burners; I proposed to 
stick it out. 

Perhaps in a smaller place I couldn’t have 
done much, but in New York the open show 
room helps one and the trade workroom takes 





good care of one’s mechanical needs, so I con- 
cluded that my best bet was sticking to the 
business that I knew and I opened up as a 
decorator-broker. 

And it’s my experience covering only three 
months that leads me to wonder to what degree 
this type of activity will, in the future, prevail 
—how far will it influence trade customs, trade 
ethics, trade volume? 

My experience is worth recording. 

The first thing I did was to write ninety 
letters to people whom I had served at the old 
firm, some of them very friendly and some mere 
casual floor customers. I told them frankly that 
doubtless their taste was as good as mine and 
that today with all the exhibitions in museums 
and in the art shops and department stores the 
opportunity for determining taste and style were 
inexhaustible. My province was to guide them 
not so much in taste but in the determination of 
qualities. That I knew all the wholesalers and 
sources of supply and was glad to undertake at 
a minimum of charge any commission they would 
give me. 

I made my letters as personal and as ap- 
pealing as our relations justified. 

I received some sympathetic replies which 
I followed up and through them secured several 
prospects, which I followed up and through 
these, secured several prospects among their 
friends. 

Many of this clientele lived in apartment 
houses and in some instances I got an introduc- 
tion to the owners of the house and prevailed 
upon them to let me do their entrance hall on the 
grounds that a cheerful entrance would have an 
influence on prospective tenants. 

It was all small stuff but whatever money 
came in was not divided with a store force, 
stock, rent and incidentals and competitive 
estimates never disturbed me. The big stores 
(Continued on page 50) 




















A PIONEER OF THE “EIGHTIES” 


HE amateur has been always the guiding 

spirit. It is not the man who writes the play 
who determines the success; it’s the audience. 

So with interior decoration. 

3ack in the Eighties the old-time cabinet- 
makers and upholsterers knew the period styles 
but they had a mighty small class to appeal to. 

The average woman had an innate love of the 
beautiful and then, as now, the outlet of her 
emotions was her home, and she struggled hard 
with her decorative painting and needlework to 
follow the leadership of the Associated Artists, 
of which Mrs. Candace Wheeler was an active 
spirit in pioneering the way out of the Mid- 
Victorian wilderness. 

It was not the Italian nor the French nor the 
English which bore the light of this advancing 
movement but strange to say the Japanese. In- 
deed, we have only to think of our Bradstreet 
of Minneapolis and Proctor of New York to 
realize how strongly this Japanese appealed. It 
even reached the stage with the Mikado. 

Vantine was the rage and the walls of our 
houses were hung with kakemonos and the ceil- 
ings with inverted parasols and lanterns and 
Japanese fans produced as ornaments at the back 
of picture frames, and straw mattings were used 
not only on the floor but frequently as dados to 
the walls. 

Mrs. Wheeler’s work, which she generously 
attributed to her Associated Artists, had a great 
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vogue with the cultured class. 

The manufacturers of upholstery stuffs were 
still in terries and reps. The schools of interior 
decoration had not germinated. The museums 
were not interested in industrial art. The im- 
porters were few and limited to conventional 
things. 

It was therefore most fortunate that Mrs. 
Wheeler and Knight Cheney were acquainted 
and both were interested in the aesthetics that 
were just blossoming in the age. Mr. Cheney 
took an interest in her embroideries and paint- 
ings on silk and willingly experimented with 
her ideas in stuff by the yard on printed warps. 
Nothing of the kind had ever been done, but 
special patterns were produced in short lengths, 
and good luck gave them also the services of 
an enthusiastic young man in the silk department 
of their business—Fred Budd, who was working 
under Mr. Osgood, the manager. 

He was very young but very enthusiastic 
and inside of three or four years, in 1880, the 
decorative silks and dress silks were divorced, 
and Mr. Budd came into control of what, through 
this very humble beginning, became a business 
where millions of yards of upholstery silks were 
sold every year. 

Mr. Budd, now enjoying the fruits of ,years 
of activity, looks back upon his pioneer associa- 
tions and feels a natural gratification at the 
development. It was not until 1911 when his firm 
moved up to 18th Street and 4th Avenue that 
the upholstery stuffs and the dress goods were 
definitely separated. 

On the anniversary of his completion of 
forty years with Cheney Bros., Mr. Budd was 
presented with gifts commemorating the event 
at a dinner given at the Manhattan Club at- 
tended by 350 of the more important members 
of the Cheney organization, 

Ten years later, in 1930, when he had com- 
pleted fifty years of service, he was again 
honored by the firm at the Yale Club. In 1931, 
he retired from business, although he still main- 
tains an office in the upholstery department at 
509 Madison Ave. 

For years he made annual trips to Europe 
searching for ideas, but I doubt if at any time 
in his career he was more active or more in- 
terested than when in the Eighties he was ex- 
perimenting with his very limited group of 
enthusiasts who were making history in the up- 
holstery fabric field. 
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LIVING ROOM ISAM 
THE STRAN-STEEL IRWIN 


TOWM HOUSE 


See text on page 23 
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THE UPSTAIRS LOUNGE IN 


THE STRAN=-STEEL IRWIN 
TOWN HOUSE 


See text on opposite page 
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THE STRAN-STEEL IRWIN 
HOUSE AT “A CENTURY 
OF PROGRESS" 


NE of the interesting houses in the example 
O home group at the Century of Progress is 
the Stran-Steel Irwin Modern Town House 
which typifies modern developments in steel- 
frame home construction, artistic livable furni- 
ture and the later developments of taste in in- 
terior decoration. Although extremely simple in 
design, the house is well proportioned and the 
restraint shown in the architectural treatment as 
well as in the interior decoration will have a 
strong appeal to people of taste and refinement. 

The furniture throughout is chosen from the 
production of The Robert W. Irwin Co., Grand 
Rapids, and the decoration was under the dircc- 
tion of William R. Moore, past president of the 
American Institute of Decorators. The names 
of J. Stuart Clingman and Ernest R. Cooper, who 
head the designing staff of The Robert W. Irwin 
Co., are well known in the furniture manufactur- 
ing field and it is these two men who are respon- 








Dainty and effective bed decoration 


sible for the character of the furniture utilized 
throughout the house. 

The purpose of the decorator and of the fur- 
niture firm was to create interiors that would be 
decidedly modern in effect but which would use 
furniture of traditional design so treated as to 
convey an impression that was new and different. 
Yart of this was accomplished by the use of new 
methods of lighting, unusual combinations of 
color and texture in draperies and furniture cov- 
erings, modern hardware and unusual wood com- 
binations. 

The dominating room of the firs: floor is a 
living room (illustrated on page 21) 18 x 29 ft. 
with dining alcove, 8 ft. 4” by 9 ft. 8”. The walls 
of this room are soft French grey accentuated by 
a flat cornice of darker shades, classic panels in 
mauve and grey, a finely curved bay window and 
an imposing mirrored fireplace with decorated 
center panel form the main architectural features 
of the room. The floor is covered with a plain 
carpet in a deep petunia shade. The bay win- 
dow is treated with curtains of eggshell taffeta 
and over draperies of eggshell silk edged with 
braided trimming. The upholsterings are of deep 
lavender, silver grey and plum shades. The en- 
tire treatment of the room is an exposition of the 
modern classic trend introducing related types of 
furniture of sufficient variety to lend interest to 
the various groupings. 

The dining alcove (illustrated on page 24) is 
modern Chinese in character, taking its key from 
the Chinese Chippendale furniture and recalled 
in the reeded bamboo shades and open fretwork 
window cornice. The ceiling of this room is of 
painted glass showing fine Chinese designs on a 
background of chocolate brown. The furniture 
is painted chocolate brown and ornamented with 
silver. The chairs have fretwork backs finished 
in natural fruitwood. All of the chairs are arm- 
chairs. 

The master bedroom shown on page 31, is in 
the most advanced manner of the modern classic 
style, carrying out a color scheme of blue and 
silver and equipped with mahogany furniture of 


































semi-classic type. The walls are papered in soft 
blue with sprays of silver leaves while the drap- 
eries are in soft fabrics of silver grey. The beds 
in mahogany and silver have low head boards 
decorated with a mirror banding. A _ chaise 
lounge in grey velvet, a slipper chair in striped 
moire and a dressing table bench in blue satin 
complete the room arrangement. The floor is 
covered with a wool fringed carpet in soft blue 
and the bedspreads are of blue satin. 


























The guest bedroom is distinctly feminine in 
treatment. The walls are covered with yellow 
wall paper having grey and silver stripes, the 
window curtains and bed canopy are of em- 
broidered organdy. The bed has high head and 
foot board and is painted grey and white. Yel- 
low and white candlewick is used as uphclstery 
for white painted chairs. The dressing table is 
grey with accents of silver, while other furniture 
in the room is of “sunfade” mahogany. 



































On the second floor a room of many pur- 
poses serving as a lounge, (illustrated on page 
22) recreation room, and sun room, can be called 
into service to accommodate overnight guests. 
The walls are in three tones of sage green and are 
accented with panels of hand-blocked wall paper 
with figures of charging grenadiers. The room 
has many windows and a large mirrored panel 
over the fire-place. 







































































































The dressing-alcove off the master bedroom 
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Modern Chinese is shown in the dining room decoration 


At the back of this room leading to the 
terrace is an alcove which is composed ‘entirely 
of windows hung with Venetian blinds and draw 
curtains in green and yellow. This room having 
an eastern and southern exposure 1s ideal as a 
sun room and morning room and is separated 
from the major portion of the lounge by a finely 
decorated screen in antique silver. 





ELECT NEW OFFICERS 


T THE annual meeting of the Board of 

Directors and Officers of the Upholstery 
and Decorative Fabrics Association of America, 
held on September 25, the following officers were 
elected : 

President, J. H. Kirtland, Johnson & Faulkner; 
Ist vice-president, Humphrey Lee, Arthur H. Lee, 
Inc.; 2nd vice-president, J. K. Cooliage, Lussky, 


White & Coolidge; secretary and treasurer, J. Hay- 
ston, Morton Sundour Co. 


Also the following to serve on the Board of 
Directors for the periods named: 

To serve for two years—J. H. Kirtland, 
Johnson & Faulkner; Harry H. Wallace, J. H. 
Thorp & Co., Inc.; T. L. Felber, S. M. Hexter 
Co.; F. D. Griffin, Cheney Bros.; Bruno Heller, 
Richard Pick & Heller; B. Adler, Reliance Co. ; 
A. B. Slacum, Greeff Co.; J. Hayston, Morton 

(Continued on page 52) 











THE WORK OF THE CREATIVE 


MERCHANDISERS, INC. 


FIVE ROOMS NOW ON DISPLAY AT MC CUICHEON’S, B®. Y. 


HE work of the Creative Merchandisers, Inc., 
as displayed by James McCutcheon & Co., 
is of considerable interest because the five rooms 
shown in the McCutcheon store exemplify the 
creative talent of six well-known men and wo- 
men in the decoration field. These people have 
put into their rooms a number of novel decora- 
tive ideas and have quite obviously tried to make 
their interiors not only beautiful but what is 
equally important, liveable. The five rooms, a/l 
of which are illustrated in this issue, are the 
work of the following decorators: Agnes Foster 
Wright, Hobe Erwin, Paul Chalfin, Grace Hut- 
chins and Rebecca Dunphy, and J. Morley 
Fletcher of Bell and Fletcher, Ltd. 
Fairfield, which is the name of Mrs. Wright’s 





“Fairfield” by Agnes Foster Wright 


room, and is shown on this page, is representa- 
tive of a living room in the Federal spirit. The 
character of the room is set by the red and white 
chintz with touches of blue which is used instead 
of paper on the walls and also forms the draper- 
ies, The motif of this chintz was taken from a 
fragment which Mrs. Wright found in the base- 
ment of the Boston Museum. A simple pattern 
of sateen in white ground with design. of roses 
and dots in red and grey serves to upholster the 
small chair by the window. The desk chair and 
the two love seats on either side of the fireplace 
show a clever use of beige to tone down the 
contrast of the chintz with the cream white walls. 
The two-toned beige carpet performs the same 
function. The desk illustrates the efforts made 


























“Today” by Hobe Erwin 


throughout the exhibit by the five designers to 
adapt traditional forms to 1934 living. The usual 
drawers of the desk are replaced on one side by 
shelves which accommodate books. The two 
coffee tables are beautifully simple. 

Mr. Erwin has named his room Today, (see 
above) and in its decoration he becomes an 
interpreter of contemporary life. He uses simple 
forms and gives interest by materials, textures, 
and colors. His color scheme was inspired by 
the breast of a pheasant and is carried out in 
tones of plum, blues, browns, and beige. The 
walls and all the elements of the room were de- 
signed by Mr. Erwin and are available to the 
public in pieces produced by American manu- 
facturers. Our illustration shows an adjustable 
sofa which can be made to face two ways by 
adjusting the back; a lacquered leather coffee 
table, heat and alcohol resistant; end tables 
which follow the design of a desk; lamps in 
beige leather with leather shades; and hand- 
knotted rugs. The color scheme in plum, brown, 
blue and pinky beige is carried: out in the 
plum sofa quilted in blue; the plum upholstered 
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chairs in the background; the leather of the 
lamps and the wall hung in leather at the right; 
the plum colored lacquered leather; and the 
printed celanese satin of the drapery which fea- 
tures a pheasant’s breast design by Mr. Erwin in 
plum, brown and blue. Floor in brown. All four 
walls of this room are different, one in brown 
glaze over aluminum; one in plum glaze; one 
hung in leather; and one in plaid wallpaper— 
copper plaided in plum, brown and blue. 

Manoir is the name of Mr. Chalfin’s room. 
It is derived from the French Manoir type of 
the 18th Century but the traditional forms in- 
volved have undergone, under Mr. Chalfin’s 
direction, a consistent modernization. This is 
shown on page 27. 

In grey lacquer upholstered in chartreuse 
damask striped in beige and brown, the card 
table group silhouettes effectively against the 
green and beige wallpaper—Louisianna—and the 
graceful corner cabinets of grey. One of the 
notable features of the room are photomurals by 
Nell Koons, enlarged floral forms—tropieal 
flowers—which should set a new vogue for wall 
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| “Manoir” by Paul Chalfin 
| 








decoration. The rug in shades of brown, green 
with touches of red, white and blue, takes the 
general form of an Aubusson and adapts it to 
the modern Seamloc medium. The wallpaper 
represents French ideas of America in the 18th 
Century. 

The room by Grace Hutchins and Rebecca 
Dunphy (see page 41) was designed to meet the 
needs of an informal life in town or country. 
It is called Town or Country. It is 18th Cen- 
tury in derivation, modified by modern influences. 
Its primary interest lies in its color scheme 
planned by Mrs. Hutchins, who, formerly a 
painter, considers a room as a canvas on which 
she paints a picture from the point of view of 
composition, color, scale and texture. 

Inspired by the petunia the color scheme is 
of special importance. The wallpaper in silver 
on grey carries a loose design of petunia flowers 
and leaves. A silver celanese damask at the 
windows has an abstract leaf design. The glass 
curtains of celanese ninon have a simple stripe 
design. These serve as a natural but interesting 
background for the color which is so well dis- 





tributed throughout the interior. A printed linen 
is done in a petunia design carrying many petunia 
colors on blue ground. A large sofa is done in 
the same damask as the windows. The desk 
chairs, coin design damask, repeat the clear yel- 
low of the celanese moire under-drapes. The 
small sofa in tans and browns gives weight to 
the color scheme. The carpet (Seamloc) is in 
silver green, a background effect. A feminine 
version of the wing chair, most graceful in its 
lines, is upholstered in the petunia linen. All 
linens are Martin dyed and shrunk. Turquoise 
blue and lacquer red on stools pick up colors 
in the linen. Emphasis on comfort is made in all 
furniture design. A small table has a flower con- 
tainer hidden under the sliding top. Another one, 
patterned after an old English bread tray, carries 
a magazine rack and a handle, A large round 
coffee table has a removable glass tray and a 
heat and moisture resistant leather top. A chest 
inspired by an old English batchelor’s chest, has 
a tidy bar in the top part and space for drawers 
or radio below. 







































The fifth room (see below) is called Esher 
and its derivation according to Mr. Fletcher is 
the Chippendale era of the Georgian period. 
Walls are ultramarine green; woodwork in off- 
white. The carpet is black Seamloc with an 
architectural border of off-white. A fireplace 
rug in special design, hand-knotted, showing 
different texture levels and an interesting border 
contrasts happily with the black carpet. Deep 
plum celanese damask in an old Oriental stencil 
design of leaf and seed pods upholsters the couch 
and serves for draperies. A chintz with a black 
ground and design picked out in bright green, 
white and lacquer red, is refreshing as a con- 
trast. Ninon glass curtains with design from 
stencils—pine needles and lines bring out the 
rich tones of the damask. The furniture through- 
out is distinguished by the use of simple original 
frets, Greek key design in stretchers and chair 
backs, fine scaling adapted to modern room pro- 
portions, handsome woods and finish, and adapta- 
tion of design to contemporary needs. There are 
several tables scaled for use by. chairs and sofas. 

This exhibit is the first promotion of the 
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Creative Merchandisers, Inc. As was explained 
in our September issue, this organization was 
formed to sponsor creative design in the decora- 
tion field. The plan has had the cooperation of 


retailers, manufacturers and wholesalers. The 
rooms are also to be seen at Wm. Taylor Son & 
Co., Cleveland as well as at McCutcheons and 
will later be exhibited in other cities. All of the 
merchandise used in the exhibit is confined to 
the store housing it for the duration of the show- 
ing. ; 

The manufacturers and wholesalers cooperat- 
ing are the following: Furniture, The Bristol 
Company ; Chintz, Witcombe, McGeachin & Co.; 
Drapery (for Fletcher and Hutchins), Cohn- 
Hall-Marx; Upholstery fabric, Stroheim and 
Romann; Draperies, Whittier Draperies; Rugs, 
Aird & Watson; Trimmings, Oehrle Bros.; 
Linens, Herter-Dalton; Printed Satin, Glass cur- 
tains, Celanese Corp. of America; Seamloc rug 
and carpets, L. C. Chase & Co.; Wallpaper, 
Richard E. Thibaut; Chintz, sateen, and linen, 
Pepperell Mfg. Co.; Linens, Martin Dyed and 
Shrunk; Leather, Lackawanna Leather Co. 














WHAT IS NEW IN THE MARKET 


FABRIC WHOLESALERS ASD MANUFACTURERS 
INTRODUCE MANY NEW WEAVES AND PATTERNS 


AN EXTREMELY FINE REP CRETONNE Carrying a 

modern floral pattern on black and colored 
grounds is one of the season’s new Fenway Fab- 
rics in the line of F. A. Foster & Co. It is 36 
inches wide and is identified by the name Capri- 
corn. This material is of a quality that will ap- 
peal to the better trade. Its vigorous coloring 
and conventional interpretation keys in with 
modern trends. 





AMONGST OTHERS IN THE RECENT ADDITIONS to 

the lines of Stroheim & Romann there are 
four interestingly new fabrics that have been se- 
lected for brief descriptions in this column. 
These include an Empire striped damask featur- 
ing a Greek fret of contrasting color in the 
stripe, made of silk and cotton, 50 inches wide, 
and in four colors; a sculptured effect cotton 
velvet 54 inches wide in a Chinese design and in 
five plain colors; a Directoire damask of silk and 
rayon, 50 inches wide and in a range of eight 
colors; and a modern design, barred brocatelle 
of silk and cotton, 50 inches wide, in six colors. 





AN UNUSUAL EFFECT IN A JACQUARD WOVEN 
FABRIC showing plain oval figures against a 
waffle-like background in two contrasting colors 
of cotton and linen yarn, is new in the line of 
G. M. Tate & Co. The material is imported in 
plain neutral colors and can be dyed to any shade 
required. It is called Roslyn and is suitable 
either for upholstery or drapery purposes. 





SoMETHING DISTINCTIVELY NEW in a certain 

material marketed under the name Arabesque 
Net is a recent addition to the line of F. A. Foster 
& Co. The fabric is a coarse net of linen color 
all-over embroidered in vari-colored cotton in the 
form of open and filled circles. The material is 
36 inches wide and is offered in two combinations 
of color. It has a transparency against a light 
which has some of the qualities of stained glass 





A REVERSIBLE WOVEN FABRIC which alternates a 

coarse yarn first to one face and then to the 
other on a rep-like ground is a new weave devel- 
opment in the line of Titus Blatter & Co. It is 


particularly effective in their pattern Wisteria, 
which is an all-over Wisteria design having a 
drooping pattern. On one face of the fabric the 
pattern shows up in rep; on the other face it 
shows up in the coarse overlaid threads. It is 
graceful in weight and texture, 54 inches wide, 
and comes in eight new colorings. 





A FIGURED RATINE HAVING A CHEVRON-LIKE 
BAND in contrasting color is a new fabric in the 
line of M. H. Rogers, Inc. Its hardy surface 
will be adaptable to upholstering while the weight 
is none too heavy for curtains. Two other new 
items are of light-weight cotton damask one of 
which shows a wreath and fleur-de-lis, the other 
a lyre and star. Both have contrasting pattern 
colors and are offered in a range of shades. All 
are 54 inches wide. 





A WIRE LOoM FRISE, accentuated by a cut pile of 
contrasting color at every fourth pick, is an 
interesting new material in the line of DeArmond 
& Co. The lustrous sheen of the rayon fibre 
added to the rich quality of the colorings in green, 
rust, brown, red and blue, create an extremely 
attractive fabric. It is 52 inches wide. 





A CHOICE ADAM DESIGN IN LOMBARDY QUALITY 

DAMASK is an exceedingly interesting new 
fabric in the line of Desley Fabrics. It is con- 
structed with a pure silk warp and cotton filling, 
is 50 inches wide, and the range includes attrac- 
tive shades in sand, Empire blue, red, gold, 
brown, green, and rust. 





A FABRIC THAT HAS VERY DEFINITE DECORATIVE 

possibilities and is at the same time an un- 
usual handling of design in an upholstery damask 
of mercerized cotton is one of the new features 
in the new season’s range of H. R. Mallinson & 
Co., Inc. The pattern is a diminutive flower- 
pot feature in contrasting colors against a satin 
background and is divided diagonally by a lat- 
tice-work effect pattern in a raised line weave, 
50 inches wide, in a range of six attractive 
colors. 





















































PACIFIC COAST NOTES 


AWN Ovutstanpinc feature of the proceedings of 

the Eleventh Western Furniture Conference, 
held during the recent Market Week event at 
San Francisco, was the opposition voiced to the 
entrance of the Federal Government into direct 
competition with private enterprise, to guaran- 
tees by home furnishing manufacturers and to 
open show rooms. The Conference heartily 
commended the National Housing Act as the 
greatest single step toward national recovery and 
urged the co-operation of the home furnishing 
It went on record as favoring the estab- 
lishment of resale prices only when the manufac- 
turer makes proper allowance for the retailers’ 
cost of doing business, directing attention to the 
fact that these costs are higher in the Far West 
than in some other parts of the country. 

Basch’s, a shop devoted to unusual furnish- 
ings including antique pieces, modern furniture, 
draperies, carpets, Oriental rugs and objects of 
art, has opened at 533 Sutter Street, San Fran- 
cisco, having taken over the quarters occupied for 
a time by Lee Eleanor Graham. A Wilbur 
Woodruff, interior decorator, formerly located 
on Mission street, is sharing space here. 


trade. 


Leading merchandise controllers from all 
parts of the United States held a series of impor- 
tant conferences at San Francisco in September, 
the occasion being the annual meeting of the As- 
sociated Merchandising Corporation Stores. Dur- 
ing the conference a careful study was made of 
the accounting and credit systems in operation in 
The Emporium and the H. C. Capwell Com- 
pany. An outstanding feature of the gathering 
was an adéress by Carlos b. Clark, of the J. 
L. Hudson Company, Detroit, on the “Clark 
Plan,” which is being considered by 
throughout the country. 

The John Breuner Company, San Francisco, 


retailers 


is taking an active part in the home rehabilita- 
tion movement and has six members of its staff 
working on the outside assisting in the installa- 
tion of home furnishings and the rearrangement 
of furniture to secure the best effects at eco- 
nomical expenditure. This firm is meeting with 
featuring its trademarked 
Fashionrite upholstered furniture made from its 
own design to meet Far Western requirements. 

Alex. Harris, with offices at 149 New Mont- 
gomery Street, San Francisco, is now represent- 
ing the Northampton Textile Company, Inc. 

S. T. Howe, for years identified with the dra- 


gocd success in 
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pery fabric business, has joined the staff of Caro 
& Upright at San Francisco and has been as- 
signed the territory from Bakersfield north to 
Grants Pass. He succeeds Harry McKee who 
has engaged in another line of business. 

The drapery department of the City of Paris 
Dry Goods Company, San Francisco, long lo- 
cated on the fourth floor annex, has been moved 
to the fourth floor of the main building, having 
been assigned space formerly occupied by the 
furniture department. The quarters vacated by 
it have been taken over by the furniture section 
and additional model rooms are being installed. 

The old-established firm of G. T. Marsh & 
Co., Inc., for many years located at Pest and 
Powell Streets, San Francisco, \iil move shortly 
into a splendid new home across the street in the 
Hotel St. Francis Building, taking over the quar- 
ters at one time occupied by Lee Eleanor Gra- 
ham. This firm makes a specialty of Oriental 
art and is known to travelers all over the world. 

Old Arts has moved into a new home at 565 


- Sutter Street, San Francisco, in the heart of the 


interior decorative and gift shop district. A fea- 
ture is made of the repairing of fine tapestries 
and oriental rugs. 

Henry W. Calvin, representing John Duer & 
Sons, Inc., and the A. C. Abbott Products Co., 
has moved from 220 Post street, San Francisco, 
to the Mercedes Building at 251 Post Street, an 
important center for the wholesale decorative 
trade. Quarters are being shared here with The- 
odore Dohl, handling lines of decorative glass- 
ware. Mr. Dohl recently opened an office at 
122 East Seventh Street, Los Angeles, to enable 
him to better care for his business in the southern 
territory. 

J. K. Mills, who formerly conducted an in- 
terior decorative studio at Carmel, Calif., the 
State’s outstanding artist colony, returned recently 
from a trip‘ New York made by the way of the 
Panama Canal, and has opened a studio in the 
Shreve Building, san Francisco. 

Walter Lamb, formerly with Lee Eleanor 
Graham, has opened an interior decorative studio 
at 220 Post Street, San Francisco. 

An interesting increase in the demand for 
decorative leather is noted by Robert E. Robson, 
442 Post Street, San Francisco. The Lehman- 
Connor line, which he handles in this field, is 
more extensive than ever, several new numbers 
having been brought out recently. 

(Continued on page 40) 
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See text on page 23 








THE UPHOLSTERER AND INTERIOR DECORATOR 


OCTOBER 15, 








THE EDISON MUSEUM 


PHYFE EXHIBITION 


A COLLECTION of furniture that will be of 

extraordinary interest to the interior fur- 
nishing trade has been placed on special exhibi- 
tion at the Edison Institute Museum, at Dear- 
born, Michigan. The furniture collection of this 
museum is said to be one of the largest and finest 
in the world. Among some 4,000 pieces, many 
of them of compelling historic as well as esthetic 
interest, are included examples of Chippendale, 
Hepplewhite, and Sheraton, as well as of Amer- 
ican masters of cabinet-making such as William 
Savery and Benjamin Randolph of Philadelphia 
and Thomas Goddard of Newport. There is a 
rich field for study and emulation upon the part 
of furniture manufacturers and of those who 
create interiors where the work of fine furniture 
manufacturers is employed. 

To this priceless collection Henry Ford has 
now added some 200 examples of the work of 
Duncan Phyfe, greatest of American furniture 
designers and cabinetmakers. 

The difficulty of establishing the authenticity 
of masterpieces of XVIII Century furniture is 
acknowledged by the museum authorities in their 
not claiming that all of these pieces are authentic, 
and only one in ten of the Phyfe pieces housed 
in Mr. Ford’s museum is included in the formal 
exhibit in the main corridor. 

It is, of course, accepted without saying that 





THE ILLUSTRATIONS ON THE OPPOSITE PAGE 


Top—Drapery swags, wheat ears, fluting and other carving 
in low relief, as well as general design, proclaim this hand- 
some sofa in the Henry Ford collection the work of Duncan 
Phyfe. Originally the property of Dr. Edward Delafield, son 
of John Delafield, founder of the well-known New York family, 
it was left by him to his son, Dr. Francis Delafield, who left 
it to his daughter, Elisabeth. John Delafield, born in London 
in 1748, came to America in 1783. He married Ann Hallett 
of Hallett’s Point, opposite Hell Gate, where he had a large 
house called Sunswick. 

Center left—Perhaps the loveliest object in Mr. Ford’s fine 
collection of Duncan Phyfe furniture and one of the most 
characteristic of the great American master, is this delightful 
music table, in which the familiar lyre- motif predominates. 
Other Phyfe characteristics are found in the delicate fluting 
of table-edges and columns, in the acanthus-leaf carvings on 
the legs and in the lion’s- foot leg-ends. 

Center right—This fascinating combination of writing desk 
and sewing table is one of the choicest of Duncan Phyfe ex- 
amples collected in recent years by Henry Ford and_now on 
view in the Museum of the Edison Institute, at Dearborn, 
Michigan. It is also the piece whose authenticity is best 
documented. It was made originally for Mr. Clopper, 
of Frederickton, N. B. Its simplicity of design and “iene of 
detail are characteristic of the work of the greatest of Amer- 
ican cabinet-makers, while the graceful reeding treatment of 
the exterior suggests the influence of Phyfe’s English master, 
Sheraton. 

Bottom—Somewhat different from the tables commonly in 
use in our best bridge clubs today is this masterpiece from 
the workshop of Duncan Phyfe (1768-1854) now to be seen, 
with a dozen other Phyfe tables, in the collection recently 
placed on view in the Edison Institute Museum, at Dearborn, 


Michigan. The chairs shown are also Duncan Phyfe examples. 


all of the pieces in the museum are sufficiently 
characteristic of the designers whose work they 
are believed to be to entitle them to a place in 
such a collection. Each has its own use; each 
reveals certain forms and treatment in structural 
design or ornamental detail, irrefutably asso- 
ciated with Phyfe—the lyre-motif in chairbacks 
and table-bases; the lion’s foot; the dog’s foot; 
the conventionalized acanthus leaf; the delicate 
fluting that, following structural curves, empha- 
sizes the graceful slenderness of a chair-arm or 
table-pedestal—and that shows the influence of 
Sheraton on the American master. 

And since, unlike Sheraton, who was less 
craftsman than designer, Phyfe maintained a big 
shop for 50 years and employed scores of work- 
men, it is reasonable to suppose the greater part 
of the carefully selected Ford collection came 
from that shop. 

Altogether, the collection is splendidly repre- 
sentative of Phyfe’s life work, from his first and 
finest period, beginning in 1795, through the “Em- 
pire” rage, to the late 1840’s, when economic pres- 
sure and popular demand caused him to produce 
the heavier “butcher” pieces, less delicate in de- 
sign and treatment, but not less cunning in crafts- 
manship than his early masterpieces. 

Chairs, tables, sideboards and sofas were 
Phyfe’s favorite mediums of artistic expression. 
In the Ford collection are approximately 75 
Phyfe chairs, half as many tables (dining, card, 
side and “occasional”, a dozen sofas and a half- 
dozen sideboards. 

Perhaps the most arrestingly lovely piece in 
the lot, and one of the most characteristic, is a 
music table, in which the lyre-motif, employed in 
the supporting ends and sides, appropriately pre- 
dominates. 

Another thing of beauty and, of course, ‘‘a 
joy forever,” is a combination sewing cabinet and 
writing desk. Here the influence of the great 
Sheraton is strongly felt; not only in the fine 
reeding treatment of panels, base and legs, but in 
the conception of the whole piece. For it in- 
evitably suggests the “harlequin” work (where 
the object is something other than it seems) on 
whose devising Sheraton delighted to exercise his 
inventive genius. (Continued on page 53) 
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From the Firth Carpet Co. 


CURRENT FLOOR 


HERE was a time when domestic floor cov- 
erings were either so ordinary in design as 
to be nondescript or extraordinary in a manner 


that was a little less than admirable. But today 
domestic manufacturers are as style conscious 
as a Park Avenue debutante, with a result that 
their showing of new lines and new patterns is 


of primary interest to interior decorators 


throughout the country. 


line reflecting the modernistic. 


COVERING STYLES 


In the styles that are offered by many firms 
for decorative use throughout this Fall and 
Winter, the modernistic influence is strongly re- 
flected. Nevertheless there are plenty of carpets 
and rugs which have strong period character- 
istics to make them available for use with those 
traditional styles at present popular. Colors have , 
been selected to meet existing tastes and tend 
in the majority of instances toward the lighter 


. 
i . : ’ 


Four of the newest patterns in the Mohawk line. 


Two shades of green are the colors of the pattern at the leit. 


Those 


in the center are green and brown, and various colors cleverly blended are used in the design at the right. 
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shades with browns, beiges, and fawns promi- 
nent. Even white, the current stylistic “color” 
is evident in pleasing proportions in many of the 
productions. 

It would seem that interior decorative styles 
for the coming season would include, besides the 
modern and Neo-Classic, carried along from last 
season, a modification of the Federal as well 
as early Victorian and the English Regency. 
The design characteristics of the periods men- 
tioned are reflected in many of the new floor 
coverings and a decorator can plan with an as- 
surance that he or she will be able to obtain 
floor coverings which will be, not makeshifts, 
but pleasing harmonious units of a decorative 
whole. 

With this article we are illustrating just a 
few of the newer products taken from the lines 
of four of the. largest producers. 

From the Firth Carpet Co., 
we show two rugs, ultra-modern 
in tone; from the Bigelow 
Weavers the selection includes a 
pleasantly all-over figured Beau- 
vais, a semi-modernistic, and 
one which is designed to fit in 
with the Federal decorative 
scheme. Among the Mohawk 
selections is a design which 
would decorate any room in the 
early American style, and two 
single tone patterns which are of 
a nature to make them suitable 
for use with contemporary styles. 
Both of the patterns we show 
from the L. C. Chase line on 
page 36 are designed for large 
interiors such as theatre and 
hotel lobbies, public meeting 
rooms, etc., etc., and are of a 
design calculated to be useful 
with almost any style of decora- 
tion usual to this type of in- 
terior, 

Of course, it goes without 
saying, that all of these manu- 
facturers are showing wide 
selection of plain carpets in both 
the Wilton and Axminster 
weaves, and these are styled in 
such a vari¢ty of colors that the 
decorator has almost unlimited 
choice. 





Three new designs shown by Bigelow 
WV eavers. 
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THE GUILDS OF AMERICA 

IDEA EXPLAINED IN CREANGE BOOK 

N EXTRAORDINARY volume from the 

pen of Henry Creange, a figure of con- 
siderable note in the textile manufacturing field 
both in France and America, has been recently 
published by the Guilds of America Foundation, 
Inc. 

The volume, which is entitled “The Guilds 
of America,” is an exhaustive discussion of “a 
plan for introducing into American economic 
life a new industrial system, a merger of home 
life and back-to-the-land movement, through 
local industrial guilds, where craftsmen, under 
the skilled leadership of master-craftsmen, in 
turn guided by technical advisers and artists, 
will come together, sponsored by those interested 
in the promotion of applied arts in America and 












the revitalizing of America’s industrial neigh- 
borhoods.”’ 

The author has spent a great deal of time in 
case research concerning the subject of guild 
organization and the text of the volume quotes 
important pronouncements on the subject by 
leaders of trade and industry in various fields. 

The volume contains a discussion of the evils 
of design piracy and proposes a plan for its 
abolition in the textile industry. 

The book, which is published from the head- 
quarters of the Guilds of America Foundation, 
Inc., Suite 229, Hotel Vanderbilt, N. Y., is 
artistically and substantially bound in leather. 
The published price is $3.75. 


CELEBRATES NINETY-SECOND BIRTHDAY 
I SAAC EINSTEIN, the grand old man of the 

upholstery business, beloved, respected and 
revered by all who know him, celebrates on 
October 28th, his ninety-second birthday, and 
he is just as keen and active of mind as he was 
when he was a kid of eighty. It’s been a wonder- 
ful life, not only in the lace and embroidery 
business, but in the organization of big enter- 
prises like the Sealpackerchief Co., and the 
Patchogue Plymouth Mills. Moreover, he has 
had plenty of time for charity work. Altogether 
he has been an ideal citizen. 





From the L. C. Chase & Co. Seamloc line. These patterns are designed for use in foyers, hotel lobbies and other large interiors. 
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RECENT MERCHANDISE 
INQUIRIES 


A department of information concerning stock items 
that can be profitably handled by up-to-date stores. 


336. 


337. 


338. 


339. 


340. 


341. 


342. 


343. 


344. 
345. 


The kind of oils to apply to upholstery 
leather to prevent cracking. Also method 
of application. 


Shantung casement cloth 33 or 36 inches 
wide. Soft finish. 


Catalog of carved Chesterfield or davenport 
feet. 


Desk. lamps with bronze bases of the better 
grade with parchment shade equipment. 


Felt bumpers for attaching to the back of 
chairs for wall protection. 


Hardanger scrim curtains, especially re- 
quired for a hotel contract. 


Silk scrim for the covering of Chinese 
lanterns to be painted thereafter as a trans- 
parent decoration. 


Silk plush in 24, 36 or 50 inch widths in 
cut lengths. 


Quilted upholstery material by the yard. 


An imitation zebra pile fabric to use as an 
upholstery material. 


Sources of supply for the above items will be given on 
request. !f you have a need tor any item of merchan- 
dise, the source of which is unknown to you, we will 
gladly try to supply this information. 




















To the charge that the “Health First Nursery” 


pictured here is “bare and inadequately furnished,” its sponsors could reply 





the furnishings are adequate to the health and comfort of the child; it is no: intended or expected to cater to adult furnishing 


A NURSERY TREATMENT 
TQ SUIT THe Cai 


needs or tastes. 


N UNUSUAL and interesting phase of in- 

terior decorative work is emphasized in a 
movement inaugurated by The Parents’ Maga- 
zine in the-creation of a series of rooms, one each 
month, for the child. For a long while the edi- 
tors of thé magazine have had in mind the de- 
ficiencies of the average so-called child’s room, 
and from time to time have suggested that 
mothers decorate rooms in which their little ones 
are to spend their time less for the purpose of 
pleasing their own decorative taste and more to 
suit the comfort and convenience of their off- 
spring. 

Their keen and sympathetic understanding 
of the problem finally led, in close collaboration 
with child specialists, health authorities, educa- 
tors and interior decorators, to the determination 
to undertake the creation of a series of typically 
acceptable rooms. 

The first of the series is logically a Health- 
First Nursery, which, with those to follow, is to 
be presented to mothers everywhere through the 
medium of display in cooperation with the in- 
terior decorating department of the larger de- 
partment stores throughout the country. 

Sunny, bright, colorful, there is nothing in 
this first example nursery to catch dust; every- 
thing is washable. The walls are covered with 





paint from which the prints of tiny fingers can 
readily be wiped. There are no rugs on which 
to skid; no shelf too high for short arms to reach. 
The windows have Venetian blinds to match the 
floor covering and at the same time give com- 
plete control of light. 

The necessity for a high poinc 01 interest is 
met by aquaria sunk in either wall at the sides 
of the bay window, and lighted by concealed re- 
flectors from above. Through this means fish, 
scintillating bits of brightness, may be relied 
upon to fascinate the youngster for hours. 

The lighting is indirect and wall and base- 
board plugs allow for localized electrical equip- 
ment for every purpose. 

In this nursery there are a few fine pieces 
of furniture with simple lines to which other 
units may be added as the years and the needs 
of the youngster increase. 

In the words of Mrs. Helen Sprackling de- 
scribing this model room in the October issue of 
The Parents’ Magazine: 

“Nowhere are there useless gadgets. There 
is a place and a reason for everything. The 
serenity and charm of this nursery, every item in 
which has been measured by the yardstick of 
health, fitness and need, can be reproduced in all 
its details anywhere in the country.” 





38 


“WE 
DECORATORS!" 


BY Cc. R. CLIFFORD 


W* are living in an age of chaos—political, 
financial, religious, and otherwise—and 
the advice of my old dad comes back to me: 

“Keep your feet on the ground; don’t forget 
your standards.” 

The same advice applies to our decorators 
today who are straying from the standards. 
They have abandoned all criterions. It’s a case 
of everyone for himself or herself and the devil 
take the hindermost. 

Having gone to the art schools or served 
apprenticeship under some authority, now re- 
garded as an old fogey, they will proceed to do 
things their own way—lead their own life so to 
speak, with an utter dis-regard for the periods. 
It’s all very well. Some of them are getting good 
results in their independence, because they do 
adhere to the rules of symmetery, light and pro- 
portion which their Clientele doesn’t understand. 

A literary friend with leanings towards the 
Pre-Raphaelite, built her house along Gothic 
lines, with a result that the windows were all 
so narrow they wouldn’t let any light in them. 
The same misunderstanding of cause and effect 
existed some forty years ago when so many 
people covered their walls with red or deep tone 
papers, used black mission furniture (with a rub- 
ber plant in the corner) and the color absorbed 
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The Man’s Room as The Wife Planned It 
OCTOBER 15, 1924 








The Way a Man Would do a Man’s Room 


so much light that the rooms looked actually 
smaller. When everything was changed and 
grays and ecrus were substituted the electric 
light bill came down thirty. per cent. And that’s 
a fact. 

Today the deep tones are disappearing and 
are going to the other extremes, and somebody, 
Hollywood-minded, has brought out furniture in 
a color they call “Platinum Blonde,” silver grey 
and it goes with orchid curtains and pea green 
silken bedspreads and decorative dolls and ef- 
feminate dogs. So many women just love “that 
sort of thing. 

“T certainly know what I want,” says the 
lady in the case. The probabilities are that she 
has lived in stuffy homes of depressing atmos- 
phere and her soul simply craves the gaiety of 
fluffy ruffles; or she’s just married out of humble 
circles and has money for the first time in he- 
life, and she loves to spend it. But you can no 
more approve of the things she does with it 
(‘cause she knows what she wants’) than the 
things that the three-year-old does at the piano 
who likewise knows what he wants and he so 
expresses himself. 

And so we have a lot of decorators who are 
helping her and acquiescing in her esoteric 
scheme. 

An artist in selecting a frame for a picture, 
and that’s what a room is, it’s only a frame for 
the occupant, never allows it to dominate his 
subject. A room should never so overshadow 
one that it places one by comparison with its 
exquisite daintinéss at an absurd disadvantage. 

Only fairies in their ethereal loveliness have 
any right to live in fairyland. 
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The one great trouble with Miss Sniffletree’s 
home, and its typical of the furnishings of the 
Lady-Who-Knows-What-She-Wants, is that it’s 
furnished with no consideration of sentiment or 
ensemble. Everything is bought for its individual 
appeal, and if every cog in the wheel is different 
how do you expect coordination? 

Now the properly furnished room is con- 
sidered like the notes of a melody, varying in 
tone and quality and cadence, but all in syn- 
chronized harmony and relationship; no one note 
is permitted to throw all the others into discord 
—just as you dress yourself dear Madam, when 
you buy your shoes, your hat, your gloves, you 
think of ensembles. 

In the Adirondacks recently I visited the 
camp of a woman of wealth and culture. It was 
a log cabin and the architect had made a good 
job of it. The walls with weather-worn boards, 
patiently collected and then “the lady who knows 
what she wants” spoiled it all by hanging Marie 
Antoinette toile de Jouy prints at the windows, 
instead of red cheese cloth or some similar stuff 
from the country store, 

Another great mistake that so many deco- 
rators make is the creation of a room, planned 
for Style Relationship only, having no con- 
sideration for family occupancy, temperament, 
or personality—a room correct but so placid and 
emotionless it might go into any house. 

Of course with a family that has no back- 
ground to exploit—not even a hobby, it’s all 
right; give them a room like a decorated band 
box— 

THE Beauty Doctor 

Some years ago a clever wo- 
man thought of a bright idea 
and she put a sign over her 
door “Beauty Doctor for 
Homely Houses,” and in the 
work that she secured she used 
a great deal of good sense, 
sizing up the family back- 
ground. 

She didn’t disturb the fam- 
ily portraits, the bete-noirs of 
the new generation. 

She didn’t exile the Mid- 
Victorian furniture. She just 
shifted things from one room 
to another by bringing the 
mahogany together and the 
black walnut together; and she 
replaced the dismal upholster- 





ings with fabrics of cheery tone to harmonize 
with the chintz curtains, and lamp shades of 
same material. 

Her eliminations were tactful and her addi- 
tions knit things together nicely. 

She even found a place in the corner of 
the living room for the needle-point—‘Three 
Kittens,” that Aunt Emma did. It hangs right 
over the Sorento carved bookcase that Bill made 
when a boy. And she scored a hit with Grandma 
by putting the two old Staffordshire dogs at 
each end of the mantelpiece with the basket of 
wax flowers, under glass, plumb in the centre. 
She even put charm into the attic, so long a 
mere storage place. 

It was a labor of compromise, that brought 
everything into congenial relationship plus Senti- 
ment and Reminiscence and everyone was de- 
lighted. 

THE ELEMENT OF COMFORT 

And, after all, it was a really comfortable 
room—visual or aesthetic comfort, and practical 
or physical comfort, 

The old-time cabinetmaker had the right 
idea. 

The Pompadour chair was heavily uphol- 
stered because the dear Madam was quite thin. 

Chairs were made to meet the physical re- 
quirements of the little and big, old and young, 
and the pot-bellied and bald-headed fat man who 
called of an evening wasn’t handed a spindle- 
legged fancy Sheraton piece, made obviously 
for a sub-deb, and a light-weight at that. 





The Room with the Platinum Blonde Woodword 












































































THE PsyCHOLOGY OF COLOR 

There is such a thing (and I wish to em- 
phasize this) as color comfort, color that is not 
disturbing. Haven’t you sensed it? Haven’t you 
been in rooms that are irritating or stimulating 
or soothing according to the coloring? 

Women talk color and love color and think 
its application involves merely a matter of taste. 

On the contrary, it is subject to the same 
rules as harmony of music. 

A responsiveness to the emotional influence 
doesn’t any more qualify one to manipulate color 
than the love of music fits one to play in the 
orchestra. 

Said an art dealer the other day, “I have 
lots of customers, some of them professional 
decorators, who select paintings not for their 
fame or quality, but for their color value. They 
come in and tell me frankly they want some- 
thing with masses of mauve or crimson because 
the curtains and upholstery of the room are in 
these tones—and they wish a painting to go over 
the mantel, but it must harmonize with, even 
dominate the room. 

“I have sold many a portrait solely because 
of some smashing mass of color. Of course, 
portraits by well-known artists sell on their 
merits, but portraits by obscure people sell solely 
for their color value. 

“I remember some years ago a decorator 
called and wanted a portrait of a lady to go over 
the fireplace of a Georgian room, and of course 
must be in Georgian dress. I showed him just 
the thing, a really beautiful likeness, full size, 
of a brunette in a red shawl—just what he 
wanted if the shawl was only purple, because 
the room was all in mauve and gold. 

“*That’s easy’ says I, ‘we make alterations 
without charge the same as the cloak and suit 
people,’ and next morning when he returned, 
the lady wore a purple shawl.” 

THE AESTHETICS OF LIGHT 

Whatever is good in decoration springs from 
the consistent relationship of color and form 
under favorable light conditions. Our women 
decorators understand this very well. 

A searching light may please a debutante 
with her fresh bloom of youth, but it would be 
rather uncomfortable for one of maturer years. 

What we want in a room is the same as we 
want in nature. We want shadows. We want 
frequently the quiet and piece of eventide. 

I believe in lighting a climactic feature of 
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a room. It may be a picture, a mural, an antique 
treasure—maybe Aunt Emma’s embroidery. 

I know of one room; it’s a dream room; a 
room of reminiscence. It’s rather Victorian but 
not absurdly so because the horsehair on the 
furniture has been all removed and gay stuffs 
substituted. They still have the lattice shades 
at the windows but rather queer rugs. Though 
it’s not so very antique, it only goes back to the 
student lamp on the center table and the flowers 
under glass and the bustle and the Grecian bend 
and the bird on Jenny’s hat, but it’s a very lovely 
room. And while Park Avenue shrugs its shoul- 
ders and the new rich fail to understand, we 
like it; we understand. 





PACIFIC COAST NOTES. 
(Continued from page 30) 


Mrs. Frederick Long, well known San Fran- 
cisco interior decorator, is making a trip to Mex- 
ico City to enjoy a vacation and at the same time 
to make selections of Mexican art. 

Fred R. Buttertield, for some time located at 
1563 Mission Street, will move his auction house 
to 1244 Sutter Street, San Francisco. 

Lachman Bros., Sixteenth and Mission 
Streets, San Francisco, recently launched exten- 
sive remodeling work to modernize the "store 
throughout. The concern is one of the largest in 
the country devoted exclusively to home furnish- 
ings. 

Marx Friedman, founder and for fifty-four 
years head of the home furnishings house of M. 
Friedman & Co., San Francisco, passed away 
in this city in August. The business was dis- 
posed of several years ago. 

Arthur Frederick Bowyer, retired interior 
decorator, passed away at San Francisco, Sep- 
tember 8, after a brief illness, A native of Kent, 
England, he settled in Utah more than forty 
years ago and achieved success as an interior dec- 
orator, moving to San Francisco fifteen years 
ago. He is survived by his widow, Mrs. Emily 
Bowyer, a son and two daughters. At the time 
of his death, preparations were being made for 
the celebration of the fiftieth wedding and anni- 
versary of Mr. and Mrs. Bowyer. 

I. Moody, at one time in charge of draperies 
for O’Connor, Moffat & Co., San Francisco, is 
now conducting a drapery department in the 
store of the Roth Furniture Company, Fresno, 
Calif. (Continued on page 51) 
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“*TOWN OR COUNTRY”? 


BY GRACE HUTCHINS 
AND REBECCA DUNPHY 


Exhibited at Jas. McCutcheon & Co.’s Display of the work of 


the Creative Merchandisers, Inc. See text on page 25. 
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the verdure and bark browns of 
range of decorative purposes, 


treatment 


A distinctive 
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of a conventionalized 


the trees, 


The Hunt, a thirty-six inch cretonne lively and colorful with its 
vivid costume contrasts against the green sward of the field and 
suitable to a wide 
F. A. Foster & Co., Inc. 





wreath and leaf 


effect. A soft damask fabric with a lustrous satin background 
in antique character. Illustration shows one-half of the fifty- 
inch width number 5001 in the line of the Greeff Co., Inc. 


An unusual adaptation of the brocatelle weave to a small all- 


over pattern. Offered in several! two-tone color effects and 
designated brocatelle Cluny, fifty inches wide, Johnson & 
Faulkner. 





From the new Pamilla Drapery Line of. Pacific Mills—Florentine 


Pageant—Scenic pattern printed 


in Alizarine dyes on 50” im- 
ported linen. 


Adaptable for living room, dining room, library 
or clubhouse. 


SOME RECENT FABRIC DEVELOPMENTS 


With Appended Sales Promotion Description Supplied by the Producers of the Various Materials 
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WITH THE 
BUYERS AND 
SELLERS 


LEMKIN: Julius Lemkin is buying draperies, 
curtains, and rugs in the downstairs store of the 
L. S. Donaldson Co. Mr. Lemkin was formerly 
with the R. H. White Co., Boston. 


LakE: Grover C. Lake, formerly with the 
home decoration department of the Morehouse- 
Martens Co., has joined the D. R. Brothers 
Furniture Co., Marietta, Ohio, as interior dec- 
orator and designer. 


Karrys: Fred Kairys, formerly with the 
May Co., Baltimore, has been appointed base- 
ment buyer of draperies with the Hecht Co., 
Washington. 


GooLtp: James Goold, director of publicity 
and promotion at Stern Bros., has been appointed 
merchandise manager of all home furnishings 
departments. Mr. Goold joined Stern Bros. in 
1927 in a position similar to the one he now 
occupies. Subsequently he was made director 
of publicity and promotion and is again the 
merchandise head of these allied sections. 


Wat Lace: George J. Wallace, who formerly 
had his own decorating shop in Santa Barbara, 
has joined O’Connor, Moffatt & Co., San Fran- 
cisco, in charge of the firm’s decorating depart- 
ment. 


WitiiaMms: On September 24th, H. Le Barre 
Williams, the veteran representative of Johnson 
& Faulkner in the Philadelphia district, rounded 
out his forty-ninth year with this firm. 


Bairp: Russel Baird, formerly rug buyer 
for Olds, Wortman & King, Portland, has been 
appointed to a newly established position as rug 
buyer of Hale Bros., Inc., San Francisco. 


Date: John J. Dale, recently representing 
Witcombe, McGeachin & Co. in the South, is now 
associated with the Rosenfeld Co., 221 Ivy St., 
N. E., Atlanta, Ga. The concern is reported to 
have an up-to-date upholstery department, which 
is under the management of M. H. Brandee, 
formerly of New York. 


BuRTON-UNTERMEYER: Harvey Burton, for 
some time buyer of draperies with R. H. Macy 
& Co., has taken on in addition the buying for 
the chintz department, and DeWitt Untermeyer 
has been transferred from chintz to linens. 


Pracey: N. G. Placey, formerly with Man- 
del Bros., Chicago, and more recently in business 
for himself, has been given charge of the drapery 
department of Rollman & Sons Co., Cincinnat, 
relieving Mr. Kutchback, tne floor-covering 
buyer, of his added duties in connection with 
the drapery department during the last few 
months. 


LANDGREEN: Harry Landgreen is buying 
rugs and draperies in a newly opened depart- 
ment of the W. R. Knepp store, Saginaw, Mich. 


WALKER: S. Walker, formerly assistant to 
John Knox, has succeeded to the position for- 
merly occupied by John Knox as general man- 
ager with W. & J. Sloane. Paul W. Allen, 
formerly with Macy’s and B. Altman & Co., 
has been named Mr. Walker’s assistant as store 
manager. 


THE EDISON PHYFE MUSEUM EXHIBITION 
(Continued from page 33) 

There are no less than a dozen such dual 
purpose cabinets iri the Phyfe collection but this 
is the piece whose authenticity is best docu- 
mented. It was made (circa 1816) for H. G. 
Clopper, a New York Tory who removed to 
Frederickton, New Brunswick, after the Amer- 
ican Revolution. There he founded the Central 
Savings Bank. His likeness is still to be found 
on five-dollar bills of the Dominion of Canada. 

Many of the folding card-tables are exquisite 
examples of Phyfe craftsmanship, too. Made of 
heavy San Domingo mahogany, like most of 
Phyfe’s furniture, they suggest but faintly the 
“practical” card-tables in vogue today. But they 
are of course more substantial and, needless to 
add, infinitely more decorative. 





N attractive new catalogue has just been 
issued by the Majestic Decorative Arts Inc. 
Illustrated are many new cornices, swinging 
cranes, mirrors, fireplaces and plaques in a 
variety of period styles, as well as in modern 
design. 
Their line of plaques has recently been en- 
larged to include several mythological subjects 
on polychrome, gold or silver finish. 
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NEWS OF THE 
INDUSTRY 


THE MODERN Curtain Co. has opened a Chi- 
cago office in the Republic Building with Fred 
3aird in charge. 





THE Cohn-Hall-Marx Company wishes to an- 

nounce that William R. Heitner has severed 
his connections with their upholstery department, 
effective as of October 4th. 





ARRANGEMENTS have been made by which 

Witcombe McGeachin & Co. become the sole 
distributing agents of the Raymac Corporation’s 
Ziperoff system of slip-cover manufacturing. All 
inquiries concerning Ziperoff slip covers should, 
therefore, be made direct to Witcombe Mc- 
Geachin & Co. 





ON page 41 of the August issue of this maga- 
zine we illustrated a wall-paper design from 
the line of the Enterprise Wall Paper Mfg. Co. 
We have since been informed that this particu- 
lar design was a prize-winning design in a con- 
test this company holds each year in the Phila- 
delphia School of Design for Women. The 
design mentioned was by a Miss Gray of the 
Philadelphia School of Design for Women. 





NEXT CURTAIN SHOW DATE 


JANUARY 14th has been announced as the 

opening date of the next New York Curtain 
and Drapery Show to be held at the Hotel New 
Yorker. This will be the seventh semi-annual 
show and will be held in conjunction with the 
National Curtain and Drapery Buyers Conven- 
tion. 

The coming show will be spread over two 
floors in order to avoid certain congestion that 
has been prevalent in the past. H. M. Waters, 
the managing director, announces that quite a 
number of firms have made definite reservations, 
some of them taking larger space than they have 
used previously. 





KORNFLLA MILLS DRAPERY DEPT. 
AT 2 PARK AVE. 


THE drapery department of Kornella Mills, 

Inc., is now occupying separate space of their 
own at 2 Park Ave., New York. The new show- 
room is most attractively laid out and with its 
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adjoiming stock room presents a compact entity. 

Among the new fabrics now being shown by 
this department is a curtain material made o: 
Solka yarn which Mr. Ruff, in charge of the 


drapery department, has named Linette. This 
material comes in an assortment of novelty 
weaves in 40” and 48” widths and presents a 
most attractive appearance, at the same time 
being popularly priced. It is made in a wide 
range of colors. 





SIMON S. WEIL HONORED AT ANNIVERSARY 


SIMON S. WEIL (Sam), director of the 
Namm Store, Brooklyn, was honored at a 
luncheon given by the board of directors on 
Tuesday, October 9th, on the occasion of his 
50th year of service with the store. The lunch- 
eon was attended by the entire executive body 
of the store and was held in the executive offices 
on the eighth floor. 
Mr. Weil, who has been termed the “apostle 
of pep” of the store, started with Adolph I. 
Namm in October, 1884, at a time when the 
store sold only window shades, upholstery, em- 
broidery, and artists’ materials. Beginning as 
checker, Mr. Weil rose to the position of divi- 
sional merchandise manager of the curtain and 
drapery departments, and while he has retired 
from active connection with the merchandising 
end of the business he has been for some time 
and still is a director of the firm. 





THE NEW KIRSCH CATALOG 


AN EXTRAORDINARY type of catalog has 

recently been issued by the Kirsch Co., Stur- 
gis, Mich. The catalog, which consists of special 
sections contained within a substantial decorative 
binder, is designated General Catalog Number 
38. The cover of each catalog section contains 
a designating tab, which enables the user to 
refer very quickly to each separate section, and 
additional sections may be added or removed 
by manipulation of the binding wires which hold 
each section in place. 

The cover is bound in a leather effect fabric 
embossed in color, and is standard size. The 
backbone of the binder carries the identifying 
name of the manufacturer. 





CARRYING A MERCHANDISING MESSAGE 


AN EXTRAORDINARY example of merchan- 
dising publicity has recently been mailed to 
the trade in the interests of Pacific Mills. The 


























































unit takes the form of a twelve-page booklet, 
11 by 15% inches, with glazed card cover, car- 
rying the title ““Pamilla Drapery Fabrics.” The 
text pages carry a merchandising promotion 
message concerning the prestige and profit in the 
newly styled lines of Pamilla drapery fabrics 
under which trade name Pacific Mills draperies 
are identified. 

There are also four pages of half-tone illus- 
trations, high-spotting nine outstanding patterns 
in the line. 

Altogether this contribution of sales promo- 
tion literature for the decorative fabrics trade 
is a splendid example of dignified publicity that 
carries over to the recipient the spirit of quality 
and decorative excellence of the materials in the 
Pacific Mills selection of decorative fabrics. 





A SPLENDID CORNICE LINE 


TO MEET the demand for window cornices of 

outstanding decorative value, the Artistic Pro- 
duction Co. have brought out a very complete 
line containing designs suitable to fit in with 
practically every decorative scheme. All of these 
cornices are produced with the utmost care, with 
the carvings clean-cut and utilized to express 
without over-emphasis the design characteristics 
of the various styles and periods. 

These cornices are finished in antique gold 
and silver, but can be finished at a small addi- 
tional charge in a coloring to match any drapery 
fabric. They are in the medium price range. 
Especially interesting are those designed for use 
with circular and odd-shaped windows, and also 
to be commended are the canopy cornices, of 
which there are quite a number in the line. 

This firm also carries an interesting line of 
decorative tiebacks, carved cranes and a selec- 
tion of decorative mirrors, fireplaces, and plaques. 





SCHELLING NAME WITHDRAWN FROM CURTAIN 
BUSINESS 
WE ARE in receipt of a communication from 
Herman F. Schelling, who formerly estab- 
lished a Swiss curtain importing business, first 
under the name of Fritz Schelling, his uncle, and 
later under his own name, H. F. Schelling, 
requesting us to advise his former customers and 
friends that the H. F. Schelling Co. is no longer 
in existence. 
On his retirement from business on July 
31, 1929, H. F. Schelling permanently retired 
from the manufacture, importation and sale of 
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Swiss lace curtains. To his successors he gave 
limited permission to use the name H. F. Schell- 
ing in the firm of H. F. Schelling Co. This per- 
mission was withdrawn on April 30, 1934, at 
which date the last-mentioned firm went out of 
business. 

Mr. Schelling’s near relatives in St. Gall, 
Switzerland, Fritz Schelling & Co., with which 
firm he was connected in the creation and mer- 
chandising for this country of his own lines 
for 43 years, died, and the heirs retired from 
business in the spring of this year. Therefore, 
the name Schelling, which formerly had a world 
reputation for quality merchandise, no longer 
exists as manufacturers, exporters, or importers 
of St. Gall lace curtains. 

Mr. Schelling’s request for publication of 
this announcement is prompted by the fact that 
he is in receipt of correspondence from old cus- 
tomers and friends who are unaware of the per- 
manent withdrawal of the entire family from 
the curtain business. 





DU PONT EXHIBIT OF FURNISHINGS 


ACCORDING to a bulletin recently issued by 

the Du Pont Style Service, the annual exhi- 
bition of furnishings now in progress in the 
important furnishing stores of Paris shows new 
materials characterized by very rough surfaces, 
either pebbled or knotted, and a great number 
of diagonal weaves, with stripes, herringbones, 
chevrons, etc., always with raised up, rough sur- 
faces and knitted effects. Rayon is a prominent 
feature of the new fabrics, either by itself or in 
combination with other fibers. 

Among the prominent colors are browns, 
beige, light greens, orange, with a few greys and 
fawn shades, but as a rule light colors seem to 
prevail. 

Rayon satins with a cotton background are 
offered in delicate pastel shades, largely in tur- 
quoise blue, silver grey, dove tones, orchid pink. 
An exception to the general pastel range is found 
in a few modores and reddish browns. 

Identical fabrics are recommended for up- 
holstery, curtains, wall coverings and screens. 

Rayon fabrics for glass curtains are more 
in evidence than ever. 

“There are a few cotton tulle curtains with 
rayon plumetis dots in white or colored rayon, 
but the most fashionable fabrics are in rayon 
marquisette with etamine or pebbled motifs. 
Scattered embroidered flowers and ornaments 
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are less in favor, the smartest models having 
plain horizontal bands in ‘degrade’ sizes disposed 
on the lower part of the curtain and forming 
contrast with the filmy background.” 


ORINOKA MILLS PROTECTED IN DESIGN 
PIRACY CASE 


UNDER date of September 17th, the National 

Recovery Administration of New York, with 
headquarters at 45 Broadway, have released the 
following report concerning the settlement of a 
case of “style piracy”: 


“Another notable accomplishment on the part of Mr. 
William A. Scanlan, Legal Advisor to the State Com- 
pliance Director, . . . in bringing about compliance with 
codes of fair competition in spite of technical diff- 
culties is found in the recent settlement by him of a 
case of “style piracy” or copying of a drapery pattern 
on the part of the Ellery Products Manufacturing Com- 
pany and Cannon Mills, of New York City, the original 
having been produced by the Orinoka Mills, of New 
York also. 

“The fabric was a drapery material, woven 100” 
wide with a pattern of graduated stripings which was 
sold by Orinoka Mills at $2 per yard and which was 
reproduced in a pattern 90” wide of cheaper quality, 
with similar stripings and offered to the same trade 
at 65c per yard. The Ellery Products Manufacturing 
Company, distributors of the fabric, which was made 
by Cannon Mills, is operating under the Code of Fair 
Competition for the Novelty Bedspreads, Curtains, 
Drapery and Novelty Pillow Industry which does not 
include a style piracy clause. However, in the course 
of the investigation conducted by Mr. Scanlan’s office, 
with the collaboration of Mr. A. Prescott Whittier, 
General Manager of the Upholstery and Decorative 
Fabrics Code Authority, and Mr. Harvey Willson, Gen- 
eral Manager of the Upholstery and Drapery Textile 
Code Authority, it was developed that unfair adver- 
tising claims had been made in connection with the 
fabric inasmuch as it had been represented as “sunfast” 
and “tubfast”, whereas tests proved it was not. 

“The fact that such claims were in error was ac- 
knowledged by the distributors, the Ellery Products 
Manufacturing Company, in a letter which was sent 
by it to several hundred customers and prospects to 
which it had distributed its original promotional mat- 
ter on the fabric. The letter issued by the Ellery Com- 
pany in this connection is as follows: 

Gentlemen: 

“Some weeks ago, we sent you a circular adver- 
tising a sensational new 90” width drapery fabric. 
In this circular it was stated this fabric was sunfast 
and tubfast. 

“Since the circular was sent you, tests have 
shown that the colors would run—and that our 
statement was wrong and misleading. We're sorry 
that this has happened, since the Ellery Products 
Mfg. Co., Inc., does not wish to mislead anyone. 

“In addition, we learned, much to our surprise 
and regret, that the design of this drapery fabric 
was a reproduction of a 100” drapery fabric orig- 
inated and being sold by the Orinoka Mills and we 
take this opportunity of assuring our trade that 
it is our policy to originate our own fabrics. 

“However, the fabric is a fine quality product 
and a superb value at the low prices quoted and if 
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you have had any of these materials from us, we 
do not think you will experience any difficulties in 
disposing of same.” 


A NEW INFLUENCE IN FABRIC STYLING 


A NEW principle in style relationship to every- 

day life is demonstrated in the new line of 
the Artloom Corporation. It is called the Adapt- 
able Style and is so named because in its styling 
consideration has been given to the broad variety 
of environments to which these fabrics will 
ultimately be applied. They are not strictly 
period, nor are they unrelated to periods, and for 
this reason they can be readily associated with 
practically all types of rooms from the more 
formal to the more general. 

The styling of the line was done under the 
supervision of Harold P. Faris, vice-president of 
Vilmar Associates, Inc., exclusive distributors of 
the Artloom Corporation Fabrics, and the crea- 
tion of the line was undertaken only after months 
of study and research on the part of the styling 
division of Vilmar Associates with the fullest 
cooperation of the Artloom Corporation. 

According to Mr. Vilmar, president of Vil- 
mar Associates, the complete rebuilding and re- 
styling of the Artloom line to meet today’s needs 
involved not alone exhaustive research into all 
new textile fibers and materials being developed, 
as well as a study of the various markets, but 
endless experimental work in the development 
of new weaves, colors, and textures. In the 
opinion of the manufacturing firm and of its dis- 
tributors, a new style thought had to be devel- 
oped to help solve the problem of the furniture 
manufacturer, retailer, and the public, and in 
so doing bring about a greater expenditure of 
money. 

Out of all of these efforts came the Adapt- 
able Style, which is presented in the recently 
opened display of the season’s new samples. 


FABRIC ASSOCIATION ELECTS NEW EXECUTIVES 


NEW officers were elected by the Governing 

Board of the National Upholstery and Drap- 
ery Textile Association, Inc., at an executive 
meeting following the annual meeting at the 
Hotel Pennsylvania on Tuesday, October 9th. 
Inasmuch as the Governing Board of the Asso- 
ciation automatically becomes the Code Authority, 
the Association officers are likewise officers of 
the Code Authority. 

Thomas F. Gurry, of The Orinoka Mills, 
New York City, was elected president of the 

















Association and chairman of the Code Authority ; 
R. C. Kelley, of John Zimmermann & Sons, 
Philadelphia, vice-president and vice chairman; 
Andre Blumenthal, of Sidney Blumenthal & Co., 
Inc., New York City, treasurer; C. M. Willon, 
comptroller of Collins & Aikman Corp., New 
York City, assistant treasurer, and Harvey Will- 
son, secretary and general manager. 

At the annual meeting earlier in the after- 
noon Johannes Meyer, president of Vigilant Mills, 
Philadelphia, was elected to the Governing Board 
and Code Authority for a term of .one year. 
Three members were re-elected for terms of one 
year each, these three being: Clifton Corley, Pied- 
mont Plush Mills; P. J. Torchiana, Collins & 
Aikman Corp.; and B. Strauss, Moss Rose 
Mfg. Co. 

The Association adopted a resolution urging 
that the basic principles of NRA be retained in 
some. simple and workable form reinforced by 
tariffs to protect domestic industry. The reso- 
lution embodied their recommendation also that 
Federal legislation be enacted providing for per- 
manent abolition of child labor; the establish- 
ment of minimum wages sufficient to increase 
purchasing power and insure an adequate living 
standard; the continuance of maximum weekly 
hours per worker and some form of production 
control. As to the last point, it was intimated 
that production control need not necessarily be 
accomplished through the medium of machine 
hour limitation and that other methods should 
be studied. 


N EXTRAORDINARY announcement has 

just been made by F. Schumacher & Co., 
with reference to the effort they are making to 
promote decorative business by cooperation with 
the Better Housing program. In order to stimu- 
late the business of their clients, in cooperation 
with the Better Housing movement, they have 
taken $150,000 worth of current decorative 
fabrics and are quoting a straight 50 per cent 
off as an encouragement to the undertaking of 
decorative work at this particular time. Coupled 
with the announcement which has been mailed 
to the trade, there is a very lengthy list of the 
numbers upon which the reduction applies and 
these are quoted at just one half of their former 
price. 

The fabrics, constituting 1,000 numbers, go 
on sale at the reduced price on October 15th and 
the special prices will be withdrawn at 4:30 on 
October 26. 
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SPECIAL NOTICES 


Advertisements under this heading—HELP WANTED, 
POSITION WANTED, 5c a word, minimum charge 


$1.00; FOR RENT, 10c a word, minimum charge $3.00. 
FOR SALE or BUSINESS OPPORTUNITIES, 10c a 
word, minimum $5.00. Advertisements set in ALL CAPI- 
TAL LETTERS, double above rates) BOXED AD- 
VERTISING, $15 per inch, $25 two inches. Classified 
advertisements payable in advance. 





WANTED-—Side line salesmen, three; in Montreal, 

Quebec; in Toronto, Ontario, and in Chicago, Illinois. 
To sell complete line of paper seaming cords and edg- 
ing rolls on commission to upholstered furniture trade. 
In writing, give references and other lines handled. A 
splendid opportunity for the right man to increase his 
earnings. Address “Increase,” care the UPHOLSTERER. 


ASSISTANT TO DRAPERY BUYER—A young 

decorator, capable of assuming responsibility. Has 
vision, personality and accustomed to modern sales mer- 
chandising methods. Can supervise and teach sales and 
workroom help. Address “Personality,” care the Up- 
HOLSTERER. 


MAN AROUND THIRTY-FIVE YEARS OLD to 

take full charge of development and sales overstuffed 
furniture in factory established 1919. Address “Develop- 
ment,” care the UPHOLSTERER. 


PACIFIC COAST SALESMAN with headquarters in 
San Francisco would like line of furniture coverings 
or draperies; long experience over this territory calling 
on department stores, jobbers and furniture manufac- 
turers. Address “Coverings,” care the UPHOLSTERER. 


UPHOLSTERING FOREMAN—Services of a thor- 

oughly competent, reliable and aggressive man, with 
eighteen years’ experience in upholstered furniture are 
available at once. A reliable firm offering unlimited 
opportunities, with remuneration nominal, in any loca- 
tion given preference. Correspondence solicited from 
manufacturers of merits. Record will stand rigid in- 
vestigation. Address “Aggressive,” care the Up- 
HOLSTERER. 





mi 


i 








































= ne = 




















E-D-A*C acitw¥1ti“ee 














SCHUMACHER 
DOES A COMPLETE JOB 


@ Schumacher Fabrics 

@ Schumacher Trimmings 
@ Schumacher Carpets 

@ Waverly Fabrics 


(CUT ORDER) 


FE. SCHUMACHER & CO. 


o WwW tith STREET, NEW YORK CITY 








Lighting Fixtures 
in Modern 


Skilfully made from 
special designs. Attrac- 
tive prices to decorators. 


® Ceiling Lights 
® Wall Brackets 
® Table & Floor Lamps 


ART CRAFT STUDIOS 


MARGARET H. BROWN 
669 Lexington Ave. New York 

















“Designs of Today” 
New Exclusive Wallpaper Patterns 











THIBAUT 


24 WEST 407m 24 WEST 407 ST. NEW YORK NEW YORK 








FALL STYLE 
TREND SHOW 


OF 1,000 decorators took advantage of the Fall Style 
Opening at PEDAC Galleries on October 3rd. With this 
attendance, which so greatly exceeded expectations, the ex- 
hibitors were well repaid for their efforts in presenting 
their latest attractions for Fall. There was such a variety 
of new creations demanding the attention, that one was quite 
at a loss to know where to begin a tour of the galleries— 
novel fabrics, interesting furniture, unusual rugs, and unique 
productions from the studio. 


Nor to be outdone by recent uses for Cellophane, Helen 
Treadwell adopted this material on which to paint a 
drapery panel. The Cellophane had been laminated on a net 
fabric thus giving the design on the reverse side an interest- 
ing tapestry effect. 

Some very smart wall papers were in evidence; one of 
which was a XVIII Century paper with a bold ostrich plume 
in white on a dark ground. This paper was presented by 
Nancy McClelland in the appropriate atmosphere of Louis 
XVI furniture and furnishings. 

The charm of flower motifs had been captured by Richard 
E. Thibaut in three lovely papers. One by Kunioshi, the Jap- 
anese-American artist, consisted of various types of leaves 
scattered over a chocolate ground, another had bunches of 
flora tied together with ivory streamers against a dark maroon 
ground, while a third was a light maroon paper with large 
rhododendrons. 


THROUGH a special arrangement with F. Schumacher & Co. 
and Imperial Wall Paper Co., loose leaf sample books are 
being distributed to the trade having wall paper and fabrics 
in combination. The swatches of fabrics are inserted in the 
book together with the papers with which they harmonize. 
Although this idea of selling fabrics and paper together is 
not new, the decorators have never before been offered such 
a complete tieup in this manner. Thus constructive sugges- 
tions as to complete color schemes are presented in a con- 
crete form to both the decorator and his clients. 
Speaking of fabrics, J. H. Thorp & Co.’s supplementary dis- 





wall paper by 


*« 
Modernique 


58 WEST 40th ST., 
NEW YORK CITY 


eee 
Manufacturer 

Importer 

Exporter 

PERMANENT EXHIBIT AT P.E.D.A.C. 
30 ROCKEFELLER PLAZA, N. Y. 











THE OPENING OF THE 


P-E-D-A:-C 
EXHIBITION OF TRENDS WAS ENTHUSIASTIC- 
ALLY ATTENDED. THE SUPPLEMENTARY EX- 


HIBITS WILL CONTINUE FOR THE BALANCE OF 
THE FALL SEASON. 


IPERMANENT EXHIBITION OF 


DECORATIVE ARTS & CRAFTS INC 
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play featured new plaids in rep weaves with dark backgrounds 
as well as characteristic printed linens. ; 

A new exhibitor at PEDAC, Witcombe, McGeachin & Co., 
displayed an interesting variety of weaves including embroid- 
ered tapestries, modern homespuns, combination chenille and 
homespuns as well as terry cloth in design. The same booth 
had, in addition, many unusual prints including the reproduc- 
tion of quaint pictures drawn by a young child. 


COINCIDENT with the growing popularity of leather, a 

replica of a section of the leather wall decoration of the 
Rainbow Room on the sixty-fourth floor of the R. C. A. tower 
was featured by Blanchard Bros. & Lane. It consists of dark 
blue leather divided by horizontal bands of half round chro- 
mium moulding. 


Eh floor covering field offered no less a variety of interest 
in the way of hand weaves, hand-tufted, hooked, ma- 
chine-loom, loom-twist rugs, also reproductions of antiques 
as well as copies of contemporary European peasant work. 

Wooltex, a new type of carpet by Mohawk Carpet Mills, 
Inc., was the central feature of their booth. It is of a heavy 
Wilton weave with a modernistic design formed by the cut 
and uncut pile, giving a two-tone effect. This special weave 
may be had in thirty patterns and in a wide range of colors. 
It comes in 27 inches, 9 foot and 12 foot widths. 

The Nelson Studios, who will now be known as the V’Soske 
Shops, featured hand tufted rugs. They had examples of re- 
productions of fine old tapestry rugs as well as modern crea- 
tions. 

The ‘‘Loomtwist’’, a new product offered by de Quintal 
Inc., is hand dotted in black yarn on a white background. 
This same type of dotted rug, however, may be had on special 
order in any color combination. 

A striking example of modernistic flooring was a sample 
of ebony inlaid in a stainless steel design at the booth of 
Kromm & Kohl. 


JN furniture, antiques as well as period reproductions were 
much in evidence at this opening. Old XVIII Century pieces 
including a lovely back-gammon table was on display. 


(Continued on page 55) 





RECEPTION HALL 


Photo-murals. and photograph 
by Drix-Duryea, Inc. 











Exclusive Silk Fabrics 


By 


SEELEY, SCALAMANDRE 
660 Madison Avenue, New York 





DON’T MISS MOHAWK’S 
P.E—.D.A. C, DISPLAY 


LEATHERS 


DOWN CUSHION 





WOOLTEX CARPET 
A new weave combining cut and uncut pile in 
self -colored patterns. 


SEAMLESS PLAIN CARPETINGS 
Full range of standard and original 
colors shown. 


MOHAWK CARPET MILLS 


295 Fifth Ave., New York City 











Unusually soft and pliable 
leathers in beautiful pastel 
shades, especially suitable for 
down upholstering. 


Colors dyed to order. 
Samples on request. 


EAGLE OTTAWA 


LEATHER CO. 
SHOWROOM 2 PARK AVE., N. Y. 








DRIX DURYEA, Inc. 


DESIGNERS AND 
CREATORS OF 


PHOTO-MURALS 
* 


CUSTOM 
PHOTOGRAPHERS 


54 East 57th Street 


New York 
VOlunteer 5-7437 








OcrtToser 15, 1934 





“T Saw it in THE UPHOLSTERER” 


49 




































eEeEE—e—————————————EEeeee 











Decorators need te know 
the latest trends and interests in antiques. 


AMERICAN COLLECTOR 


has all this spot news as well as feature 
articles that are mines of accurate informa- 
tion humanly presented. 


4 


Read AMERICAN CoLLector Regularly 


for its news and features. They are worth 
money to you, 


American Co.tector is beautifully illus- 
trated. Yearly subscription (26 issues) 
$3.00; $5.00 in Canada and foreign. 


* 


THOMAS H. ORMSBEE, Editor 


AMERICAN COLLECTOR 


Dept. 60, 425 Fourth Ave., New York, N. Y. 


[ you would like to “a 


a sample copy send 25c.) 

















MAJESTIC 


DECORATIVE ARTS, INC. 
Manufacturers of 
CORNICES 
FIREPLACES 


Showrooms at 


14-16 WEST 17th ST., NEW YORK CITY 


MIRRORS 
PLAQUES 











NEW ARRIVALS OF 18th CENTURY 
ENGLISH AND FRENCH ANTIQUES 
AND REPRODUCTIONS NOW ON 





VIEW AT 
Foreign Furniture Factors 
INCORPORATED 
3 WEST 61st ST., NEW YORK 
(Tel. COlumbus 5-5212) 
ir Wholesale to the trade and their 
clients 




















I LOST MY JOB— BUT I HAVE FOUND ANOTHER 
(Continued from page 19) 


couldn’t compete with me on price nor could the 
big decorators. I was satisfied with a fair profit 
and my customers seemed just as well satisfied 
as if I was still at the old job. The only thing 
I lack is the environment, the eclat, the name 
on the door. 

On the other hand, I’m not asking folks to 
pay for all that. I find plenty of people who are 
forced now to consider economics in interior 
decoration same as in groceries, and my approach 
always appeals to them. 

When the work gets big enough I plan to 
charge ten per cent. on cost, same as an archi- 
tect, but I am deferring this plan until things 
get back to normal. 

On my stationery, which is the only over- 
head expense I am put to, is the designation: 
Decorator-Broker, and | predict there’s going to 
be many of this type of operator throughout 
the country, especially in New York, where so 
many salesmen have been let out and will try 
to.earn a living in the only line they know. 

Thousands of salesmen will be working from 
their own homes. Perhaps, when business justi- 
fies it, from an office, notwithstanding the plat- 
form of their trade association which has al- 
ways assumed that no one is entitled to whole- 
sale consideration unless they have an established 
stock and place of business. 

I am not making the old-time money I used 
to make. Nobody is. But thus far I have failed 
to find a wholesaler, who, satisfied that a bill 
will be paid has ever declined to sell me, for 
certainly I’m no amateur. I’m just as much a 
professional as I ever was. 

Now I don’t believe that the big stores will 
be seriously affected by the competition of the 
decorator-broker for the reason that while their 
overhead is heavy their markup is not. 

But in the larger cities the broker is going 
to be an important factor. While there will 
always be wealth in the land and ready spenders, 
we have gone through a period of economic 
distress that has awakened thousands of people 
to a realization of past extravagances and I find 
by my limited experience that while they will 
want quality, they will also watch the cost of 
it a little more closely. 





THE CHARAK Furniture Co. have opened a 
six-room apartment in their showrooms at — 

444 Madison Ave., where they are holding a 

display of Contemporary American furniture. 
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PACIFIC COAST NOTES 
(Continued from page 40) 

5S. Harris & Co., featuring curtain and 
drapery fabrics, has moved from 712 South Los 
Angeles Street, Los Angeles, to a splendid new 
home 1006 Santee Street. 

I. C. Elder and Lou Meyer, conducting a 
drapery shop at 1125 Twenty-first Street, Sacra- 
rento, have added carpets and upholstering. 

Montgomery Ward & Co., will erect a de- 
partment store at Ninth and K Streets, Sacra- 
mento, at an estimated cost of $300,000. 

The H. C. Capwell Company, Oakland, re- 
cently presented Miss Margaret B. Riley, dec- 
orative consultant for the Quaker Lace Com- 
pany, in a series of talks on the new trends in 
window treatments. 

Breuner’s Oakland, have redecorated the 
bungalow on the fifth floor and several of the 
model rooms in Tempo the modern style that 
has been receiving so much attention of late. 
Tempo draperies and Tempo floor coverings are 
being offered in addition to furniture. 

Mrs. Margaret Rugg, who has a decorative 
shop at 3076 Claremont Avenue, Berkeley, is en- 
larging her place of business and adding a work- 
room. 

Henry M. Wilson, of Hoquiam, Wash., has 
been installed as president of the Retail Furni- 
ture Association of Washington. Other officers 
are Otto S. Grunbaum, Seattle, first vice-presi- 
dent; Oliver Craig, Tacoma, second vice-presi- 
dent; Bruce Worstel, Wallace, Ida., third vice- 
president; James R. Nason, Seattle, treasurer, 
and T. S. Coy, managing director. 

Roy S. Lang has been made sales manager of 
Schoenfeld’s Standard Furniture Company, Se- 
attle. 

The announcement has been made that 
Carew & Shaw will open a department store at 
Second Avenue and Pike Street, Seattle. 

The Stratford Furniture Company, formerly 
located at 300 North Main Street, Pocatello, Ida., 
has moved to 145 North Main Street. 





MOHAWK CARPET ON THE AIR 

IN THEIR general publicity campaign to popu- 

larize their product, the Mohawk Carpet Mills 
recently launched a nation-wide radio entertain- 
ment held over the NBC network every Thurs- 
day and Sunday afternoon, featuring Ralph Ker- 
bery, baritone, and Harold Levy, composer and 
conductor. Martha Lee Cole is heard on each 
program, discussing Decoration, and James 
Meighan, nephew of the screen star, Thomas 
Meighan, tells something each week of the ro- 
mantic history of rugs. 

















FactrorineG... 


equivalent to selling for 


cash without credit risk while 
at the same time granting to 
customers the usual terms of 
the trade. Factoring will re- 


lease to the manufacturer, for 
other purposes, the capital 


required to carry accounts. 
& 


CORRESPONDENCE INVITED 
2 


Textile Banking Company 


55 MADISON AVENUE | 
NEW YORK 


























¥ 


Leopold Colombo & Bro., 


FRENCH, ITALIAN and ENGLISH 
FURNITURE FRAMES carried in stock 


304 EAST 45th ST... NEW YORK 





























CORNICES—HOLDBACKS 
MIRRORS — PLAQUES — FIREPLACES 


A complete line reasonably priced 





ARTISTIC PRODUCTION CO. 


Office & Showrooms 
107 Lawrence St. (TRiangle 5-1268) Bklyn., N. Y. 
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MERROW 


TRADE MARK REG. U. S&S. PAT. OFF. 
HIGH SPEED TRIMMING AND OVERSEAMING, 
OVEREDGING AND SHELL STITCH MACHINES 


of special interest to Manufacturers 
of Interior Furnishings 





Class 60 Machine 


Write for details regarding 


STYLES 60 W, 60 U and 60 Q 


For plain and ornamental edge finishes on Ruffled Cur- 
tains, Valances and Draperies of all kinds. 


STYLE 60 RD z 
For a strong three thread edge, straight or scalloped, on 
Rayon Bedspreads and loosely woven fabrics. 


STYLES 60 ABB and 60 D3B 


For joining upholstery fabrics in a flat butted seam for 
subsequent processing. 


Let us demonstrate the work of these machines 
on your own product. 


THE MERROW MACHINE CoO. 
24 LAUREL ST. HARTFORD, CONN. 

















For Carpets and 
Upholstery—Use 


MEYER 
THREADS 


The “Quality” Thread 
for ove: 50 years. 


Also threads for sewing Shades and Draperies. 


John C. Meyer Thread Co., Lowell, Mass. 


“We will send free samples” 




















» 345 WEST 58th ST., N. Y. C. (Phone Col. 5-0617) 


REWEAVERS, REPAIRERS; 


No Damage is Hopeless. We Reweave, Repair Antiques; Tapestries; 
Brocades; Linens; Curtains; Damasks; Laces; Embroideries; Silks; 
Furniture Fabrics. Tapestries Made, Reconstructed. 


The Christian Science Monitor, June 9, 1925, says: ‘‘Mme. La 
Mers, Expert In Fabrics—is warmly recommended by As- 
sistant Curator of the METROPOLITAN MUSEUM OF ART.” 
(Prompt Mail Order Service.) 


LA MERS STUDIO 


(24th Year) 














SPECIAL NOTICE COLUMN 


An economical service for those seeking or 
offering employment, etc. Use it! 














DESIGN PIRACY CASES AMICABLY SETTLED 


HE announcement of the settlement of the 
ft iowa design piracy case presented to the 
committee on design piracy of the Upholstery and 
Decorative Fabrics Association of America is a 
news item of no small moment to the industry. 

This case involved the inadvertent duplica- 
tion of a design that had been in the active line 
of one of the members of the association by a 
domestic mill. After a study of the facts, the 
mill agreed to withdraw all samples and to dis- 
continue running the number. 

The four cases above mentioned were 
satisfactorily resolved through the efforts of a 
committee consisting of F. D. Griffin, Chairman ; 
John Hayston, Harry Wallace, and A. Prescott 
Whittier, whose terms have since expired. Fol- 
lowing the annual meeting of the Association, 
a new committee has been appointed as follows: 
Harry Wallace, Albert B. Slacum, and A. Pres- 
cott Whittier. It is stated that the efforts of 
this new committee will be primarily to co- 
operate with other associations in setting up a 
method of procedure whereby the designs owned 
by members of one industry may be protected 
from being copied by members of other in- 
dustries. 





ELECT NEW OFFICERS 
(Continued from page 24) 


Sundour Co., Donald McGeachin, Witcombe 
McGeachin & Co. 

To serve for one year—P. H. Gadebusch, F. 
Schumacher & Co.; J. K. Coolidge, Lussky, 
White & Coolidge; F. I. Judson, Stroheim & 
Romann; H. B. Lehman, H. B. Lehman-Connor 
Co.; P. Z. Fidler, M. Fidler & Son; C. S. Griffin, 
Bailey & Griffin; F. R. Ellsworth, Geo. S. Har- 
rington Company; W. G. Payne, Payne & Co. 

In accordance with the By-Laws of the Divi- 
sional Code Authority, the Board of Directors of 
the Upholstery and Decorative Fabrics Associa- 
tion of America have appointed the following 
members to serve on the Divisional Code Au- 
thority for the periods named; J. H. Kirtland, 
Chairman 3 months; H. A. Gossett, 3 months; 
H. B. Lehman, 6 months; T. L. Felber, 6 months; 
T. M. Duer, non-member representative, 3 
months; S. F. Heinritz, Administration Repre- 
sentative. 





ANNOUNCEMENT is made of the opening 
of an Antique and Decorative Accessory © 

Shop by Frank L. Dubbs and Jacques A. de la 

motte Fouqué at 246 E. 54th St., New York. 
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PRODUCTION CURTAILMENT AND PERSONNEL 
CHANGES AT CHENEY BROTHERS 

N ANNOUNCEMENT made from the 

Connecticut headquarters on October 7, 
confirmed changes in the executive and admin- 
istrative personnel of Cheney Brothers which in- 
volve the withdrawal of several members of that 
family from active participation in the firm’s 
management. 


The statement issued by Ward Cheney, pres- 
ident, was as follows: 


“Tt will be necessary to effect a reduction in the 
production schedule of broad goods, velvet and 
throwing departments, to bring them within the 
reduced demand for merchandise now prevailing. 
The decidedly smaller amount of business to be 
secured has also made it advisable to reduce the 
personnel engaged in management and supervision. 

William C. Cheney, Horace B. Cheney, Howell 
Cheney and Charles Herman Cheney, who are 
seniors in point of service, will retire from active 
management. Louis S. Carter will also retire as 
treasurer. It will be necessary to make further 
reductions in other subordinate and executive forces 
to bring them within the lines of present require- 
ments.” 


The offices vacated have not as yet been 
filled, and whatever changes may be required will 
be worked out gradually it is understood. 

Another change brought about by the new 
program is that Clifford D. Cheney will assume 





STATEMENT OF THE OWNERSHIP, MANAGEMENT, 
CIRCULATION, etc., required by the Act of Congress of 
August 24, 1912, of THE UPHOLSTERER AND INTERIOR 
DECOR ATOR, published monthly at East Stroudsburg, Pa., for 
October 1, 1934. 

State of New York . a 
County of New York § 

Before me, a notary public in and for the State and county 
aforesaid, } a agpcem appeared WILLIAM O. HALL, who, hav- 
ing been. duly sworn according to law, deposes and says that he 
is the Business ee of THE UPHOLSTERER AND IN- 
TERIOR DECORATOR, and that the following statement is, to 
the best of his knowledge and belief, a true statement of the 
ownership, management, etc., of the aforesaid publication for the 
date shown in the above caption, required by the Act of August 
24, 1912, embodied in section 443, Postal Laws and Regulations, 
printed on the reverse of this form, to wit: 

That the names and addresses of the publisher, editor, man- 
aging editor and business manager are: 

Publisher... .Clifford & Lawton, Inc., 373 Fourth Avenue, N. Y. 
pO erry John W. Stephenson, 373 Fourth Avenue, N. Y. 
Managing Editor..... C. R. Clifford, 373 Fourth Avenue, N. Y. 
Business Manager...... W. O. Hall, 373 Fourth Avenue, N. Y. 

That the owners are: (Give names and addresses of individual 
owners, or, if a corporation, give its name and the names and 
addresses of stockholders owning or holding 1 per cent or more 
of the total amount of stock.) 


Clifford & Lawton, Inc.........660- 373 Fourth Avenue, N. Y. 
Cor Sa SL win awed 44 vee Rees hoaee 373 Fourth Avenue, N. Y. 
, A ee eee 373 Fourth Avenue, N. Y. 


That the known bondholders, mortgagees, and other security 
holders owning or holding 1 per cent or more of total amount 
of bonds, mortgages, or other securities are: None. 

That the two paragraphs next above, giving the names of 
the owners, stockholders, and_ security holders, if any, contain 
not only the list of stockholders and security holders as they 
appear upon the books of the company, but also, in cases where 
the stockholders or security holders appear upon the books of 
the company as trustee or in ahy other fiduciary relation, the 
name of the person or corporation for whom such trustee is 
acting, is given; also that the said two paragraphs contain 
statements embracing affiant’s full knowledge and belief as to 
the circumstances and conditions under which stockholders and 
security holders who do not appear upon the books of the com- 
pany as trustees, hold stock and securities in a capaciy other 
than that of a bona fide owner; and this affiant has no reason to 


believe that any other person, association, or corporation, has ~ 


any interest, direct or, indirect, in the said stock, bonds or other 
securities than as so stated by him. 
WILLIAM O. HALL. 


Sworn to and subscribed before me this 20th day of Septem- 


ber, 1934. 
(Seal.) WM. J. FISCHER. 


(My commission expires March 30, 1936.) 
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, perfected product worthy to bear our name. 


SMITH & PAGE iwc. 


14 style. trend which 
should be of interest to every dealer., 


BECKER, 


Presenting a WASHABLE Wallpaper-—a finished. 


























Made of selected long staple cotton. 


MERCERIZED COTTON THREAD 
Economical and adaptable sewing thread for 
DRAPERIES. Used on Silk, Cotton and 
other Fabrics. 

Complete line of all shades in stock. 
Send for color card and prices. 


, HENRY MYER THREAD MBG. CO. 


319 W. Van Buren St., Chicago, IIL. 








F. C. HUYCK & SONS 
g@ ) KENWOODMILLS, Albany, N.Y. 


Manufacturers of 


Kenwoop Sieve CLotus 


PICKERS & 


FRED. FRANKE & CO., Inc. 


Since 1904 
Manufacturers of 


BEDDING MACHINERY 
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the position of mill manager. For some time past 
he has been assistant treasurer. 

Ward Cheney will continue as president, it 
has been announced. 

All members of the Cheney family have been 
identified with the firm for more than forty 
years. Mr. Carter was with the company for 
about thirty-five years. 





RAYON’S GOLDEN JUBILEE 

HE celebration of industrial anniversaries 

of the silver or golden varieties are impor- 
tant or otherwise according to the character of 
the industrial event that they commemorate. 

The fact that the year 1934 marks the pas- 
sage of fifty years since Count Hilaire de Char- 
donnet secured his first patent on rayon spinning 
at Besancon, France, acquires interest by reason 
of the tremendous importance of rayon filaments 
in the fine fabric industry of today. While it is 
true that the nitro-cellulose method invented by 
Hilaire de Chardonnet accounts for but a portion 
of the production of rayon, sharing honors with 
the cupro-ammonium, the cellulose acetate and 
the viscose processes, this fact takes nothing 
away from the importance of his invention. 

According to census statistics for 1929 (the 
latest figures available) there were produced in 





this country in 
that year 3,823,- 
011 sq. yards of 
silk - and - ray- 
on mixed vel- 
vets, 1,956,654 
sq. yards of silk 
and rayon 
plush in the 
same year 886,- 
250 sq. yards of 
all - rayon and 
silk - and - ray- 
on - mixed, up- 
holstery goods Count HiLaArrRE DE CHARDONNET 
(except velvets and plush); also 1,171,000 sq. 
yards of silk-and-cotton-mixed and rayon-and- 
cotton-mixed upholstery fabrics; also 534,002 sq. 
yards of silk-and-rayon together with silk or 
rayon tapestries. 

Rayon, which was called artificial silk by its 
inventor, now occupies a place in the manufac- 
ture of fabrics that has been won upon its own 
merits and it seems fitting, therefore, that an in- 





- dustry so greatly indebted to the inventive genius 


of Chardonnet, that the 50th anniversary of his 
invention should be accorded this recognition. 








We call particular attention to our 


30” PLASTICS 


make of an especially good stock 


WASHABLE PAPERS 


And remind you that our “‘LANGHORNE”’ Line 
is a permanent line (in stock for whole year) 
and IS NOW READY FOR SHIPMENT. 


ENTERPRISE WALL PAPER MFG. CO., 


South Langhorne, Pa. 











LYON 
FURNITURE MERCANTILE AGENCY 


Established 1876—Publishers of LYON-RED BOOK 


NEW YORK, N. Y. CHICAGO, ILL. 
2538 BROADWAY 201 NO. WELLS ST. 


AND RAPIDS, 
BOSTON, MASS. ; — mane: 
NORTH STATION {ff Lro 
BUILDING f FURNITURE 


MERCANTILE AGENCY 

PHILADELPHIA, PA. 
i2 SOUTH 12TH ST. 
HIGH POINT, N. C. y/ 
WACHOVIA BANK / 
BUILDING 


CINCINNATI, OHIO 
431 MAIN STREET 


The NATIONALLY 


ASS’N. OF 
COMMERCE oa" 
JAMESTOWN, 
FENTON Bui BING 


LOS ANGELES, CAL. 
12TH STREET 
AT BROADWAY 


SAN FRANCISCO, 





149 NEW 
MONTGOMERY ST. 
CREDIT AND 


RECOGNIZED 
COLLECTION AGENCY of the FURNITURE INDUSTRY 


And Trades kindred—Carpet—Upholstering—Refrigerator—Stove—Iinterior Dec- 
oration—Lamp & Shade—Picture Frame—House Furnishing and Undertaking 


Book of Ratings—Credit Reports—Collections 








A COMPREHENSIVE 
LIBRARY FOR THE 
DECORATOR, THE STUDENT 
THE WORKER— 


Write for our new circular 
describing all of our publica- 
tions in detail. 


CLIFFORD & LAWTON, INC. 
373 FOURTH AVE., NEW YORK 
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Strahan No. 7165 


This charming design shows a 
grotto laden with Bougain- 
villia overhanging a harbor in 
Italy. 


IF YOU DECORATE 
FOR OTHERS 
OR FOR YOURSELF 


Entering on their 49th year, 
Strahan Wallpapers are Amer- 
ica’s standard in design and 
workmanship. At every deal- 
er’s, true connoisseurs ask to 
see them FIRST, thus saving 
time and trouble. Strahan 
Wallpapers give you a wide 
range of choice among the best 
designs of the leading Euro- 
pean and American §artisis. 
Yet, relatively, they cost no 
more. 





THOMAS STRAHAN Co. 
ESTABLISHED 1886 
CHELSEA, MASS, 


New York Showroom: Chicago Showroom: 
417 FIFTH AVENUE 6NO. MICHIGAN BLVD. 














P . E ° D . A C activities (Continued from Page 49) 











Schmieg, Hungate & Kotzian featured in one of the rooms 
two Chippendale armchairs made of mahogany harvested 
shortly after Columbus discovered America. The wood came 
from timbers of a house supposed to have been the first built 
in San Domingo. The seasoning of 425 years had so mellowed 
the color of the mahogany that a beautiful dark satin finish 
was brought out without the use of stain or artificial dressing. 





A UNIQUE double-faced clock with radium hands was 
shown in the booth of the Artcraft Studios, Inc., to- 
gether with several cleverly designed lighting fixtures and 
two metal coffee tables with glass and terrazzo top. 


S PACE does not permit for the further mention of the many 
additional displays of metal pieces, porcelains, antique 
toiles and a miniature leaded Colonial doorway. 


It has been decided to continue these supplementary ex- 
hibits for a few weeks in order that a larger number of 
decorators may have the opportunity of viewing them. 
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For any further information, address Clifford & Lawton, Inc., 373 Fourth Ave. Telephone BOgardus 4-1286 





A 
Abbott, A. Theo. & Co., 79 Madison Ave.(AShland 4-5647) 7 
yess oR Collector, 425 4th Avenue ..... (AShland 4-5370) 50 


Artcraft Studios, 669 Lexington Ave.. (ELdorado 5-9329) 48 


Artistic Production Co., 107 Lawrence 


SS eo (TRiangle 5-1268) 51 
B 
Becker, Smith & Page. a Ns acihkns caadwke edensh naewes 53 
Berk NS, nksnesvcnntssecncngect tas sei ki 
ae gy Coleen, Inc., 6 E. 32nd ...... (MUrray Hill 4-1680) 7 
Brooks Bros. Co., Inc., 215 4th Ave. ....(STuyvesant 9-3362) 6 
c 
Carter, E. C., & Son, 62 W. 47th ....... (BRyant 9-1720) 6 
ae i L. & ” Co., 295 Sth Ave. ........ (MUrray Hill 4-1615) 
Cover " 
Chester Lace Mills, 1182 Bway. ........ (AShland 4-2442) 


Colombo, Leopold, & Bro., 304 E. 45th ..(MUrray Hill 4-1591) si 


D 
Drapeframe Mfg. Co., Boston .........2.cseeeeeeees shtesee 6 
a Drix, by .. (VOlunteer 5-7437) 49 
E 
Eagle Ottawa Leather Co., 2 Park Ave. .(AShland 4-2941) 49 
Enterprise Wall Paper Mfg. Co., South 

Langhoeme, FR. occccccccccccccccccscccccccccceveseccess 54 

Erbun Fabrics Corp., 19 E. 21st ........ (ALgonquin 4-1190) 6 
F 

Florentina Mills, Landsdale, Pa. ......cc..ccccccccccvccccces 6 

Footer’s, ee ans. Bexshere oi yiin seventies neienennnn 6 

F rniture actors, nc., 

3 rest ist oh Ci'cenw hited eakne (COlumbus 5-5212) 50 
Foster, F. A. & Co., Inc. 245—Sth Ave.(L mr neee 2-7782) 4 
Franke, eee Ge Ge, EOO., EOUOVED, TBFs cccccfeccccccensees 53 

G 


Gould-Mersereau Co., Inc., 189 Lexington. (LExington 2-6686) 5 


H 
Huyck, F. C., & Sons, 350 5th Ave. ....(PEnnsylvania 6-9348) 53 


I 
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